Reading Strategies: Paragraph Structure, Skimming, Scanning, and Useful
Phrases

Instructions: Read the passage and answer the following questions.

The Growth of Cosmetic Products in Asia in 2024

The cosmetic industry in Asia has seen rapid growth over the past decade, and 2024 is expected
to be a year of significant expansion. The demand for skincare, beauty products, and cosmetics is
increasing as more consumers in Asia become interested in self-care and beauty. With a population of
over 4.5 billion, Asia is home to some of the largest markets for cosmetics, including China, India,
Japan, and South Korea.

In 2024, China is expected to continue to lead the market, with a growing number of young
consumers eager to try new skincare products. The beauty market in India is also growing rapidly as
more people are becoming aware of global beauty trends. Japan and South Korea are known for their
innovative skincare technologies and are expected to remain at the forefront of the cosmetic industry,
with many new product launches planned for this year.

One of the key factors driving this growth is the increasing influence of social media and online
shopping. Many young consumers in Asia are turning to platforms like Instagram and TikTok for beauty
inspiration and product recommendations. In addition, e-commerce is becoming the primary shopping
method for cosmetics, making it easier for people to access a wide range of products at competitive
prices.

The trend toward sustainability is another important factor in the growth of cosmetics in Asia.
Consumers are more conscious of the environmental impact of their purchases and are increasingly
choosing products that are eco-friendly, cruelty-free, and made with natural ingredients. As a result,
many beauty brands are focusing on creating sustainable products to meet the demands of
environmentally aware customers.

In summary, the cosmetic industry in Asia is set to continue its rapid growth in 2024. Driven by
younger consumers, social media, e-commerce, and sustainability trends, the demand for skincare and
beauty products is expected to soar, making Asia one of the largest and most dynamic beauty markets

in the world.
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What is expected to happen in the cosmetic industry in Asia in 20247
a) The industry will decline.

b) There will be significant growth.

¢) The industry will remain the same.

d) The industry will become less popular in some regions.

Which countries in Asia are mentioned as large cosmetic markets?
a) China, India, Japan, and South Korea.

b) China, Vietnam, Japan, and Malaysia.

¢) Thailand, India, Japan, and South Korea.

d) China, South Korea, Pakistan, and Japan.

What is one reason for the growth of cosmetics in Asia in 2024?
a) Social media and online shopping are influencing consumers.

b) There are fewer beauty products available in the market.

c¢) Older consumers are driving the growth.

d) People are more focused on natural foods than beauty products.

Which social media platforms are mentioned as influencing beauty trends in Asia?
a) Facebook and Twitter.

b) Instagram and TikTok.

¢) YouTube and LinkedIn.

d) Snapchat and Pinterest.

What type of products are consumers in Asia increasingly interested in?
a) Expensive luxury products.

b) Products with artificial ingredients.

¢) Eco-friendly and cruelty-free products.

d) High-end makeup brands only.

What is one characteristic of the beauty market in South Korea and Japan?
a) They focus mainly on makeup products.

b) They are known for innovative skincare technologies.

¢) They mainly sell fragrance products.

d) They have very few new product launches.

What is the main reason younger consumers in Asia are purchasing more beauty

products?
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a) They are interested in self-care and beauty.
b) They prefer more expensive products.
¢) They are encouraged by friends and family.

d) They focus mainly on makeup and cosmetics for parties.
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