VOCABULARY TEST 12

Task 1: Multiple Choice Questions - Match the Vocabulary with Definitions

1. marl:e'lirlg manager

[a]

Q

Q

Q

a) n. ngutii din diu thi truding
b) n. gidm doc ditu hanh

¢} n. Gidm dic tiép thi

d) n. thi truding muyc tiéu

2. executive director

a

(=]

a

Q

a) n. thuong hiéu cy thé
b) n. gidm déc dign hanh
¢} n. oo quan, dai I§

d) n. danh muc

3. develop a loyaley

Q

(s]

Q

a) v. phit trién long trung thanh
bjv. p]'lé.n tich thai quen tidu
dung

¢) v xiy dyng long trung thanh
cha khich hang

d) v. quéing bd pham vi sin phim

4. particular brand

5. target
a

a) n. thuong hiéu cy thé
b) n. phin khic thi truéng
¢} n. vu dii die bige

d) n. co quan, dqi ly

a} n. thi truding muc ridu

o b) n. khich hang tigm ning
o ¢} n. thuong hiéu
o d) n. myc tiéu
special offer
o a)nuu dai dic bigr
o b) n, nghién ciu thi rwding
o ¢} n. miu mién phi
o d)n.egnh tranh gay git
tough competition
o a) n. v dii djc bige
o b)n.canh tranh gay git
o ¢)n. thi truding mye tién
o d) n. danh mue
market leader
o a) n. phiin khic thi trdng
o b)n. thudng higu

o ) n.ngudi din diu thj roimg

o d) . ed quan, dai Iy

analyze consumption habits

o a)v. xiy dyng long trung thinh

ciia khich hing

o b)w. phit trién long trung thianh

& ¢} v. phin tch thdi quen tiéu
diing

Q

d) v. quing bd pham vi san phim

10. marker research

Q

(=]

=)

Q

a) n. danh myc
b} n. nghién clru thi trudng
c} n. miu mién phi

d) n. e quan, dai ly

11. in-house

o
o
a
a
12. agency
Q

a

a) n, co quan, dai ly

b) néi bd

) n. thuong hiéu

d) n. thi rruting muye téu

a)n. oo quan, dai l}'r

Iy} n. danh mue

) n. khich hing titm ning
d) n. phin khic thi eruding

13. promote the product range

Q

a

a) v. phin rich thii quen tiéu
diing

b) v. phit trién long trung thinh
¢} . xdy dung long trung thanh
cua khich hing

d) v. quing bd pham vi san phim

14. potential customers
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a) n, thi truéng muc ti¢u
1) n. khdch hing tigm ning
¢) n. miu mién phi

o d) n. thuong hi¢u

15. target market

o a)n. danh myc
b) n. phin khiic thi eridng

o ¢} n. thi truding muc tiéu

o d) n. nguii din diu thi erwiing

16. frec sample
2 a)n. min mién phi
2 b) n. phin khic thi trwimg

Task 2:

¢} n. danh myc

d} n. thudng higu

o g xdy dl'.'l‘l'lg Il'_)ng trung thanh
ctia khich hing

17, catalog o d)v. quing bd pham vi sin phim

o a)nngudi din div thi truing 19. market segment

o b) n. danh muc o a)n. phin khic thj truéing

o ) n. khich hing tiém ning o b} n. danh myc

o d) n. nghién ciru thi ruding o ¢ n. ngudi din diu thi eruding
18. build customer loyaley o d) n. co quan, dai ly

o a)v. phit tridn long trung thanh 20. rrademark

o b)w phin tich théi quen tiéu o a)n, khich hing ti¢m ning

ding b) n. thudng hi¢u

o
o cpn. wu dii dic bige
o d) n. danh myc

The company has decided to hire a new executive director to lead the next campaign. To remain the market leader in the industry, thorough marker research was

conducted. The market rescarch will help identify the market segment and analyze the consumption habits to understand customer needs better, To attract potential

customers, offering a special promotion is considered an effective strategy. The company decided to collaborate with an agency instead of handling it in-house, A free

sample was given to customers as part of the promotional campaign, designed to build customer loyalty for the trademark.

1Who has the company decided to hire to lead the next campaign?

*  a) Marketing Manager
®  b) Sales Representative
s ¢} Exccutive Director
s d) Project Coordinator

2What was conducted to remain the market leader in the industry?

a) Customer Survey
b) Product Testing

) Marker Research
d) Focus Group
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3What will help identify the market segment and analyze customer needs

better?

a) Sales Data

b} Market Research

¢) Product Feedback

d) Advertising Campaign

#What is considered an effective strategy to attract potential customers?

a) Lowering Prices

b) Offering a Special Promotion
) Increasing Advertisements

d) Expanding Product Line

5Who did the company decide to collaborate with instead of handling it

in-house?

Task 3: Multiple Choice Questions Choose the correct word to complete each sentence.

The was successful in the new product,
o a) marker leader / in-house
o b) marketing manager / promoting
o ¢} a:aiﬂg / targeting
o d) agency / analyzing
They conducted thorough to identify the
4 a) marker research / potential customers

o b) special offer / trademark

a) Consultant
D) Distributor
c) Agency

d) Supplier

6Whar was given to customers as part of the promotional campaign?

a) Discount Coupon
b) Frec Sample

¢} Loyalty Points

d) Membership Card

TWhat was the promotional campaign designed to build for the company?

a} Bllﬂd A.wnrt:m::ﬁx
b) Market Share

¢) Customer Loyalty
d) Online Presence
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¢} tough competition / in-house
d) free sample / agency
3. The was designed to analyze
o a)agency / catalog
o b) targer market / consumption habits
o ¢} marketing manager / trademark
o d) executive director / market segment

4. We provided to the to promote our product.

o a) free samples / potential customers
o b) special offers / market research
o c)in-house / target market
< d) market leader / catalog
5. The created an effective O Attract New customers.
a) catalog / in-house
o b) market segment / trademark
o ¢} marketing manager / promotional campaign

o d) agency / executive director
Task 4: Rearrange the following words to form coherent sentences.

Conducted / company / research / market / the / new / a / product / for.
Designed / loyalty / campaign / build / customer /1o / a.

Market / potential / customers / identified / the / rescarch.

Manager / marketing / developed / target / audience / the [ a.

e

In / targets / leader / the / our / product / market / the.
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Task 5: Multiple Choice Questions - Synonym Matching Choose the correct synonym for each word.

1. Tough competition

O a) easy win

o b) hard riva Er_}.r

o ¢)simple game

o d) casy challenge
2. Promote

o a)advertise

o b)ignore

o ¢} neglect

o d) abandon

3. Targer
o ajaim
o b)avoid
o ) skip
o d) reject
4 Caralog
o a)listing

o b) removal
o ¢} deletion

o d) omission

5. Analyze
o a)examine
o b)overlook
o c)ignore
o d) miss
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