I® pcoqd and Listen to the text.

Brand names

@ OK. sc imagine you've thought of a great idea for a product to make and sell ~ a game, or an app,
or some clothes, for example. You know you can sell millions of them, but first of all, you must
give the product 2 name — a brand name. And that may not be as easy as you think.

The brand name is the thing that distinguishes your
product from all the others, and it's really important
that it makes an impact. Businesses spend a lor of
time rhinking about brand names; when the name
has been picked, it’s very difficult to change, so
companies have to get it right first time.

So howe do you choose a name! A brand name ought
to be unique, memarable and easy to underscand.
It should create seme kind of emational connection
with people who buy the product - the targec
market. 5ome companies use the famlify name, When
Henry Ford started making cars, he just called the
company Ford But you don't have to use & family
name — you can go for an image, Staying with cars,
think about the brand name Jaguar, a beautiful but
dangerous wild cat. What does that say about
the manufacturer’s prodiuce! Some companies use
wordplay 1t's 3 common technique for naming apps,
for example ¥WharsApp (from the English expression
Whats uply Others like 1o use forgign words
because they sound special or different. For example,
in Britain and the USA there’s o thain of sandwich
shops with the French name Prat A Manger, which

- means ‘ﬂmdym eat’. And what do you have o be

areful abauq:' Well, you shouldn’t choose a name

‘ These days, the chaice nihnnd name is pankuibrir_'

me:hing nice and rew, but i Splﬂuh it ca
a5 no va (it doesn't £9'). Nmaguod rmmfcrr
in Spain, then! ;

important if ypour product is tnrgnl:ndllt the reenage
market. Teenage consumers are perhaps more st e
concerned with brand names and company logos
than any other group. VWhen a brand, especially 2

clothing brand, becomes popular with mugtrs' =1
then there's a lot of pressure to m:ﬁm:hﬁng K
and have the name and/or logo visible, A teacher in

an American high school said: ‘| certainly see that

kids are obsessed with brand names. They won't buy

something thar's almast dentical —and cheaper —
simply because they feel they must wear mm:thmg
with the right loge:’ So if you want to get into the
reenage market, you have to find a product and 3
brand name that works with that age group, and

‘CrRate soma great advertsements too,

Companies knaw that the name fsn't everything —
the product itself has to be goad, Mcaum but it's
an essental part ufrle patkagg. i
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I® Drag the answers to the questions.

1. Why do companies think a lot about a brand name?
2. What makes a good brand name?

3. Why was Pret A Manger chosen@e

4. Why was Nova a bad name for a carin Spain?@

5. Why do some teenagers choose to buy more expensive products (like
clothes)?

It’s in a foreign language so, it sounds special and different.
They want to have something with the brand or logo on it.
It’s what distinguishes the product from all the others.

In Spanish it means something that is not good.

It should create an emotional connection with consumers.
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I | 5ok at paragraphs 3 and 4. What is the topic of each
paragraph2 Choose 2 options.

A. What teenagers wear to school
B. Brand names are important in the teenage market
C. Some really bad brand names

D. Ways to pick a brand name

 MissSary's English Course

uoLIVEWORKSHEETS



