VOCABULARY SET 2: ADVERTISING (P.2)
Vocabulary:
. censor (v/n) - censorship (n): kiém duyé¢t/ngurdi kiém duyét, cong tac kiém duyét
. dual (adj/n): doi, kép
. exaggerate (v): phong dai

. extract (n): doan trich

1
2
3
4
5. fall victim to (collocation): tr¢ thanh nan nhén cua viée gi do
6. fierce (adj): dir ddi, khoc liét

7. gain an edge over (collocation): lam 16t hon mét chat, ¢6 loi thé hon ai d6 mot chat
8. identical (adj): giong hét nhau

9. impulsive (adj): bée dong, hap tap

10. in an attempt to (collocation): vé1 muc dich lam viéc gi

11. manipulate (v): diéu khién, 161 kéo

12. overstate (v): noi qua

13. predecessor (n): ngudi di trude / tién nhiém, san phim doi trude

14. processor (n): bd vi xir ly

15. proliferate (v): ting nhanh, sinh s6i nay no

16. rational (adj): hop ly, c6 1y 18

17. rival (n): d6i thu

18. vet (v): tim hiéu, xem xét, hiéu dinh

Exercises:

Task 1: Write sentences from given cues. Make changes to the cues when needed.

1. airline / admit / involve / dirty tricks / campaign / win / customer / their rival.

2. scientist / theory / base / rational evidence / been / prove / laboratory / experiment.

3. opposition / leader / accuse / government minister / manipulate / statistic / suit themselves

4. impact / new legislation / been / great / overstate.

5. fierce / wind / blow / threaten / capsize / our boat.

Task 2: Translate from Vietnamese to English
1. Mong ring vi téng théng méi s& ndi bude ngudi tién nhiém va tiép tuc giap dat nuée duoe thinh vuong
v& mat tai chinh.
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2. Boi tré con thudng tré nén bdc dng, hip tip, ngudi giam hd cia ching dua ra cic quyét dinh (thay
chiing) cho dén khi ching di tuéi chiu trich nhiém trudc phap ludt.

3. Mt s0 dai truyén hinh duge yéu céu kiém duyét cac tlr noi tyc bing hiéu tmg hinh anh va dm thanh.

4, Mic di 1a do gia, ban sao chép giong y hét di duge ban véi gid gan nhu bang bire tranh goc.

5. Sau tran mua gié mua, moi loai con trung bat dau sinh séi nay ng, va ban co thé th.'fly moi nguoi lién
tuc xua, ddp tay trong vao khong khi.

Task 3: Fill in the blanks with suitable words/phrases

censor (v/n) - censorship (n) in an attempt to (collocation)
dual (adj/n) anipulate (v)

exaggerate (v) overstate (v)

extract (n) predecessor (n)

fall victim to (collocation) processor (n)

fierce (adj) proliferate (v)

gain an edge over (collocation) rational (adj)

indentical (adj) rival (n)

impulsive (adj) vet (v)

Consumers are faced with increasing numbers of advertisements from competing companies. To what
extent do you think are consumers influenced by advertisements? What measures can be taken to
protect them?

Recently, commercial advertisements have 1 in a variety of television channels,
newspapers, magazines and websites, as a result of 2 competition in the market. [ would
contend that these advertisements may have a negative impact on their audience as people start to
purchase unnecessary products. To prevent this from happening, I believe the authorities should take

some definite actions, such as exercising stricter 3 on all forms of advertising.
1 agree that customers often 4 companics' advertising campaigns. This is primarily
because large companies often 5 the usefulness of a few small features of their products

when advertising. This advertising technique can be seen in the case of the latest Apple Phone 7 Plus
smartphone, which is nearly 6 to its 7 except for the new
8 system and a slightly faster 9 . 10 gain a competitive advantage
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over their 11 Samsung's Galaxy S7, Apple's marketers used emotional appeal to encourage
12 rather than 13 spending.

Censorship, from my perspective, is the key to addressing the problem. This can be done by

establishing an authority specialising in 14 all new advertisements. The censorship process
should be stringent enough so that all the 15 that contain any form of exaggeration are taken
out before these advertisements are published. This exclusion of exaggerated content ensures that no
companies can use advertising to 16 their customers, and consumers may stop buying the

goods they do not truly need.

In brief, many businesses use advertising to 17 their competitors rather than to fulfil
customers' needs, which results in people buying unnecessary goods. The best remedy for this issue, in
my opinion, is censoring all new advertisements before airing them, in order to safeguard consumers

against 18 information.

291 words, written by Tu Pham
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