EXERCISE 1- LISTEN TO RADIO COMMERCIALS FOR THREE DIFFERENT
BUSINESSES.

What are two (2) special features of each place?

FITNESS FOR LIFE

BEAUTY TO GO

Listen again. Complete the slogan for each business.

1. "Fitness For Life, where

2. "Beauty To Go. When and where you want, beauty ty

3. "Like-New Repair Services. Don't let your phone




EXERCISE 2- READ THE ARTICLE AND ANSWER THE QUESTIONS BELOW
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Adwvertisements: They're all over our social media
pages; they arrive as text messages; they interrupt
our favorite shows; and they bombard us in the
streets. In order to survive the constant barrage of
advertising, we learn to ignore most of what we see.
But what is it that makes certain ads “sticky”? In
other words, why do we remember some ads while
managing to completely forget others?

According to advertising experts, an ad needs

three key elements to make it unforgettable. In

the first place, it needs to be clear and simple. TV
commercials usually last about 30 seconds, so

a complicated or confusing presentation will not

do the job. For an ad to be "sticky,” it has to be
obvious enough that we can pick up the message

in a split second.

Meore importantly, ads should appeal to our senses
and emaotions. When we really feel something, it
tends to stick in our brains much longer than if we
simply understand it. This is the reason why so much
advertising depends on emational music and images
of family, romance, or success that relate directly to
our own hopes and dreams.

One more element necessary to make an ad
successful is surprise. When we see something out
of the ordinary, it makes us take notice whether

we want to or not. A talking animal, a beautifully
dressed model diving into a swimming pool, a car
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zooming through an ever-changing
landscape - these are the types of
things that grab our attention.

But do “sticky” ads actually make us buy the
products? That's another story. Sometimes the
most memorable ads make people laugh or
mention them to their friends, but they don’t
actually convince people to buy anything.

Still, after watching a “sticky” ad, we usually
remember the name of the company it
promotes. And in a world with so many brands
and products, that is almost as important

as sales.

Read the article. Check (v') the three things that make an ad memorable.

] an uncomplicated concept

|1 apuzzle or mystery
I"] ashort time span

"] asensual or emotional appeal
"] afamiliar scene or situation
] something unexpected or strange



EXERCISE 3- Select the correct word that matches the
pronunciation and the definition given.

C understand a message

a very short moment of time

=

=

C unusual

it is not important if either of two conditions is true

@ constantly changing or developing

@ attract the attention

@ a situation that is difficult to understand

@ a period of time between two fixed points

@ a large amount of something that comes very quickly at
a person

@ something with a strong effect or influence on you that

you cannot forget

C jump into water, especially with your head and arms

going in first



