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1 Read the title and first paragraph of the text to become familiar with the topic.

3 |

How adverts persuade you to buy
Advertisemnents work in different ways according to how they have been developed. Of course, the
objedtive is the same - to persuade you the consumer to purchase the product — but the lechniques
employed vary a greal deal.

Some adverls are designed to appeal directly to your emotions, both positive and negative.
l:m The suggestion baing thal if you do so, you will end up as satisfied as them.

On the othar hand, witnessing pain and sutfering can play on your feelings just as effectively. Showing
somacna with a heavy cold, who gains instant ralisf from tha praduct in quastion, should register in

your memory that this is the remedy lo seek out the nexl time you are sneering helplessly EE'I‘I
this particular case, the advert would be shown during the peak pericd of winler iliness.

A tatally ditferent approach that is adopted for canain adverts, relies on convincing the consumer
by means of real scientific evidence or statistics. [ 3] This appeal to reason appears lo be highly
ellective where personal health and fitness is concemed

2 Now read the second and third paragraphs. Decide which sentences fit in

gaps 1 and 2, choosing from A-C. Use the undedined words to help you.

A Another proven technigue involves featuring a celebrity giving a personal
recommendation for their chosen brand.

B It goes withoul saying, that commercials fike this one are only broadcast at
certain imes of year.

C A sunny image of smiling teenagars anjoying their tavourite soft drink by the
pool may well persuade you to follow their example.

D By releasing such an impressive set of facts about this spacial ingredient,
the advertiser expects you to commit to the dish without a second thought.

E So, the orange juice providing 75% of your daily requirement of vilamins will
be bought in preference to another soft drink where no such claim is made.



