Practice 2

Questions 4-6 refer to the following form.

HOW TO COMPLETE YOUR FORMS

All passengers are required to complete the customs declaration form before entering the United
States. You should find a copy of this form inside the seat pocket in front of you;
if there is no form,

4, (A) despite the fact
(B) additionally
(C) however
(D) even though

please ask a member of the cabin crew for one before arrival at your final destination,
Passengers who are not U.S. citizens or who are not permanent residents of the United States
are required to fill out either a white 1-94 form a green |-94W form. Passengers
traveling on a visa must complete the white form.

5. (A) either
(B) and
Q) or
(D) also

If you do not require a visa, you must still have a valid machine-readable passport and complete
the green |-94 form. All forms must be in block capital using a black or blue pen.

6. (A) completed
(B) completing
(C) complete
(D) tbeing completed
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Practice 3

Questions 7-9 refer to the following passage.

MADRID - THE PLACETO BE

Madrid is fast becoming one of Europe’s most important business center. Many of the
continent’s most innovative companies and dynamic businesses are already located here.

Many more are joining
7. (A) it
(B) them
(C) those
(D) that

from cutting-edge IT start-ups to well-established corporate finance institutions. In its new role
as innovation hub of Europe, Madrid today boasts several world-class conference
Add to this

8. (A) calls
(B) tools
(C) facilities
(D) localities
excellent infrastructure and first-class hospitality and it's easy to see why the city is now host to
some of the world's most important trade fairs. In addition to all of this, , Madrid
remains one of the

9. (A) simply
(B) needless
(C) of course
(D) in spite of

world’s great cultural cities, offering any and every form of culture and entertainment. Just one
more reason to reconsider Madrid.
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Practice 4

Questions 10-12 refer to the following brochure.

BUSINESS OPPORTUNITIES WORLWIDE

LightWorld was established in the UK. in 1997 and has grown into an international
franchising

10. (A) while
(B) for
(C) then
(D) since

network of over 50 stores in eight countries. LightWorld is a market leader in providing lighting

solutions for the home and office are practical, stylishly designed, and economical.
We are currently
11. (A) that
(B) who
(C) these
(D) whose

inviting expressions of interest from potential franchisees. LightWorld is interested to hear from
you if you would like to open your own of if you would like to run a LightWorld
network within your own

12. (A) opening
(B) light
(C) outlet
(D) setting

country or territory. For more details about this offer or more about our company, please email
info@lightworld.com.eu.

G3
GaLIVEWORKSHEETS




