The bar chars below show the results of the survey conducted over a three-year period to discover
what people who live in London thought of the city.
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What are the best things about living in London?
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Time spent on smartphones and tablets, by category

Smartphones

other, 5%
news, 3%

mu_sic and

social networking,
29%

videos, 8%

Tablets

other, 8%

D,/

utilities, 3%
news, 4%

music and
videos,
13%

social
networking,
15%

C R AT VDB vciiakasatisiotiiias e i AR S B R RN o3 R 4 T oA R A

Subject: .........cooiieeinnnnnns

Unit measurement: ..................

e L R L e e R R R R R e R S R R

| ] LR p——
Querview:..........cocvveciiinnniane

e Trend:

5T oy

DOV o sonennmumsmpmmsnmsssymssnessinscsmassvassyoss

» Value:

e 5 [ 11 L L T TSy

DR O s s e S e e S S e S R

» The most significant difference:

Details:
[ Subject
Detail 1:

O Year O Trend

O value

ueLIVEWORKSHEETS



The bar chart shows the percentage of young people in higher education in 2000, 2005 and 2010.

Country B Country C Country D

70
60
50

4

Q

E

o

2

o

1

Q

g

Country

"2000 w2005 =2010

o

[ 4 = do 1 < - LU S S S S
bj
U v R S R S R R R R
.
nit measurement:
Where:
When: = Tense:
2 e s 4 oS e SR o S nE S iR SRS

ool L A .

:
B IVAB i i R S P T P s e TR R
s Trend:

:
Down:
* Value:

2
HIBREST 1.veucteucueiiesuetsassssa st e a s s s e se s st s e e et 8 e e se s et e n At s s a e ene e
BOMBEE s s R e

* The most significant difference:

...................................................................................................................................................

7. Details:
O Subject O Year O Trend O value
8. Detail 1:

9. Detail 2:

R R R R R R R R R R R R R R R R R R R R R R R R R R R R R N R R R R AR R

ueLIVEWORKSHEETS



R L O

The chart below shows information about students studying six main
subjects at a US university in 2010.
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The table below shows the number of vehicles registered in Australia in 2010, 2012 and 2014.
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Type 2010
Passenger

Vehicles 11,000,000

Motorcycles 570,000

Commercial

Vehicles 20000

Heavy Trucks 384,000

Light Trucks 106,000

12,000,000

725,000

2,600,000

386,000

124,000

2014

13,000,000

745,000

2,700,000

423,000

131,000

Percentage
Change

+18.2

+30.7

+17.4

+10.2

+23.5
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