The purpose of this report is to provide an of the shopping alternatives
available in town from shopping centers, street markets and designer
shops to chain stores. As part of the , people from different economic
backgrounds and age ranges were asked their views.

Teenagers to prefer malls where they can get what they need and at the
same time grab a bite or hang around. These also work for middle aged adults, who
can combine shopping for clothes with going to the supermarket. As

senior citizens, designer shops in the old town seem to be the

It was that lower and middle class families choose second-hand shops
because they display a wide variety, accessible to them. As an
alternative, they may resort to chain stores which also have reasonable prices. On the
other hand, upper class people choose designer shops for their unique garments.

A new street market has recently opened downtown, and it really seems to be an

interesting option for whole families. It from handcrafted clothing for
teenagers to thousands of baby garments comfortable wear for older
adults.
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