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UNIT 4: ADVERTISING -
SUPERMARKET SHOPPING & ADVERTISING PRESENTATION

Lép: S8...

Ngay giao bai: Thir......... ngay ...... fovenens

Ngay ngp bai: Tha ......... , NEAY ...... |
A. THEORY

I. VOCABULARY

Con truy cip link hodic quét ma QR dé nghe va doc lai tir veng nhé:
hitps://soundcloud.com/ms-chi-english/for-s8-wl2-vocab

Week:

Tir veng & Ngir phap HW: ...
DPoc HW: ...
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No. Words / Phrases Meanings No. Words / Phrases Meanings
| special / limited offer vu dai dic biét / uu dai 10 persuade somebody to | thuyét phuc ai d6 ting
(phr) ¢ gidi han support an idea (phr) hé mét ¥ twong
2 three fof the price of -y 1 gisles () cac 161 di giira cde diy
two (phr) hang
dang dugc vu dai, giam ; p ;
3 on offer (phr) i 12 checkouts (n) cac quay thanh toan
¢6 sin tai cira hang va e
4 on sale (phr) ntic: tiro clie: bl 13 trolley (n) xe ddy hang
; duge bin vai gid bing : g wn  on o
5 at half price (phr) bt ni gid sée 14 dairy products (phr) cac san pham tir stra
s T ) cac mon dn ché biﬁn
6 i S{ ir) R ngon ngit thuyet phuc 15 ready meals (phr) san, thuong chi can
P ham néng
PO d6i xir tot véi ban
address the reader tryc tiep hudng dén be good to yourself X G
7 : ) s 16 thin, chdm soc ban
directly (phr) nguoi doc (phr) —_—
g | *ppeal ‘{‘;gr")“‘“b“dy thu hit, hp dinaidé | 17 | upto20% off (phr) | gidm gid t6i da 20%
keep somebody's i i s AT
9 attention (phr) gitr sy chi ¥ cua ai do
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Product

Viewers should understand immediately |
what the product is and how it helps them.

An ad that looks great but leaves people |
unsure what is being sold has failed. |

Apple's "Shat on iPhone” campaign uses
photas and videos taken by real users.
Viewers see the camera quality for
themselves, without long explanations.

It is the foundation of any ad. If customers |
do not understand the product, they have
o reason to buy it.

@

&5

Target audience

™\ Different groups have different interests,
language and needs. A good ad uses
the right images, tone and message

for its audience.

women of different ages, sizes and looks
instead of famous modals, Many women
felt understood and respected.

An ad that tries to appeal to everyone
often reaches no one. When the ad

matches the audience, customers feel
it was made for them,

~

A . People see hundreds of ads every day, |
@‘“‘j 50 an ad has only a few seconds 1o stop l

Dove's “Real Beauty” campaign featuras |

@ Attention-grabber |

-

| them from scrolling or changing the channel.
| Commean techniques include humour,
surprising images, music, questions and
famous people,

In Red Bull Stratos, Felix Baumgartner
jumped to Earth from the edge of space,
Millions of people watched live because |
the event was so unexpected and exciting. |

If an ad does not get noticed, nothing |

see the other five criteria.

Anﬂlysls\' Customers' tastes and society keep |

changing, so advertisers need to listen

to feedback, fix mistakes and try [
new ideas |

In 2017, & Pepsi ad with Kendall Jenr-er
was strongly criticised for making
protests look like a marketing opportunity.
Pepsi removed it and apalegised. The lesson
is to understand social issues before
r!leasmg an ad

Noad is perfect. Brands that learn
fram feedback avoid repeating emstakele

L)

and make better ads next time

What Makes
an Advertisement
Successful?

else in it matters, because no ane will
2/

fo Memorable features )

o

A good ad leaves something behind: |
a short slogan, a catchy tune, a character,

Customers buy only when they believe
the ad. Trust comes from honest
information, clear evidence, customer
rewews or adwce lrom  experts.

Colgate ads. often say that dentists
recommend the toothpaste. Expert
advice makes customers feel safer
about choosing it.

It is the final step before buying.

An exciting ad that people do not trust
will not sell, and a dishonest ad can
seriously damage a brand's reputation.

(o)

'ro Trust / purchn:e decision )

a colour or & special image. These help
people remember the brand later,
fior example when they are in a shop.

McDonald's “'m kovin' it” is a short,
easy slogan with a tune that people
can recognise in any country.

People rarely buy right after seeing an ad. |
They buy later, and usually choose
| the brand they remember,

4
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Fo Product T

« Analysis: A successful ad should clearly show... / |
Viewers need to understand...

« Example: A good example of this is... /
The campaign demonstrates the product by... |

» Why: This is the most basic criterion because... [ |
Without this, customers would. .. |

« promote
« key feature

+ demonstrate
= practical

+ clear message

k » benefit

Fo Suggested improvements |

Useful structures

« Analysis: Advertisers should... in order to aveid... /
An ad could be improved by...

+ Example: A well-known case is... /
As a result of the criticism, the company...

« Why: This is necessary because no ad is perfect,
50 brands that... will..

« improve » update
o feedback = creative
o criticism o effective
« learn from mistakes

’ro Target audience
(Useful structures )

« Analysis: An effective ad is aimed at... /
It should appeal to... by using...

» Example: For instance, the campaign targets... /
It features... so that viewers can relate to it.

» Why: This matters because customers are more

What Makes
an Advertisement
Successful?

s Analysis: Customers trust an ad when it provides, .. /
A convincing ad gives people a reason to...

» Example: A typical example is... /
This makes customers feel confident about...

& Why: This is the final step because even if an ad is
exciting, peaple will not buy unless...

L. offensive

Trung tdm Ngoai nglr StarLink

likely to... when they feel... the ad, then...
ecsiry
« target audience = age group * eye-catching s unexpected
« appeal to . ne_eclsand interests o striking » stand out
L » relate to * suitable for J « humorous  grab attention _)

(@ Trust / purchase decision )

P — o jingle « recognisable

» trustworthy s honest memarable « stay in your mind

s reliable ® Ccustomer reviews e i o |
k; p :ﬂ{m:‘g o make a purchase decision _J \ = |

fe .ﬁl.ti:ention-gml.'.vlmrﬂ\1
— -

« Analysis: An ad can stand out by using... /
Within the first few seconds, it needs to...
« Example: A clear case of thisis... /
What caught people’s attention was...

« Why: This comes first because if viewers ignore

(o Memorable 1"ecrtur|:sw1
(et s )

« Analysis: A memorable ad usually includes... /
It should leave viewers with...

« Exomple: One well-known example is... /
The slogan is easy to remember because...

o Why: This is important because customers tend
to choose brands that they...

» catchy slogan

+ brand image
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C. HOMEWORK J
. e
VOCABULARY & GRAMMAR (15 questions)

I. Con hgc nghia, phat am céc tir & muc A. THEORY (trang 1). Vé&i nhirng tir sau: special/limited
offer, three for the price of two, at half price, persuasive language, address the reader directly,
appeal to somebody, keep somebody’s attention, persuade somebody to support an idea, aisles,
checkouts, dairy products, ready meals, con chép 1 dong vao vé.

I1. Match each word or phrase (A—E) with its definition (1-5). There are two extra options that you
don’t need to use.

A. special / limited offer B. persuasive language C. address the reader directly

D. appeal to somebody | E. be good to yourself F. on offer G. up to 20% off

1. To use words like “you’ and “your’ so that the advert seems to speak to one person.
2. To be attractive or interesting to a particular person or group of people.

3. Words and phrases that are used to make people agree with you or buy something.
4. A lower price or a free gift that is available for a short time only.

5. To take time to rest or buy a small treat because you think you deserve it.

II1. Complete the information and table. Use the words and phrases in the box. Use each one only once.

‘ aisles J trolley [ checkouts dairy products ready meals
Welcome to Costalite Supermarket!

We have nine (1) of fantastic products for you to choose from. See the table
below for some examples of what you can fill your (2) with in each one.
We also have more (3) than any other local supermarket. This means there

are shorter queues, so you can pay much more quickly at Costalite.

Aisle Product 1 Product 2 Product 3
frozen foods ice cream fish fingers frozen vegetables
bakery bread cakes rolls
fruit and veg potatoes carrots apples
household and cleaning washing-up liquid towels cleaning products
(4) cheese butter yoghurt
tinned goods tomatoes beans soup
roast beef and
(5) pasta with tomato sauce curry and rice
vegetables
drinks water lemonade fruit juice
chemist medicines toothpaste shampoo
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IV. Use the words and phrases to write complete sentences in the Past Simple Passive. Change the form

of the verb and add any words that are needed. Do not change the order of the words.

1. new trainers / put / on sale / school shop / last Saturday

—

a’/- \\\
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2. winter jackets / sell / at half price / shopping centre / yesterday afternoon

—

3. pencil cases / sell / three for the price of two / school bookshop / last month

—

4. a free gift / offer / every customer / who / spend over $20 / last weekend

—

5. students / give / up to 20% off/ all school bags / during the sale last week

—

EXTRA VOCABULARY

Con hoc thugc cdc tir dwei ddy dé lam bai bén dwdi va chuin bi cho bai kiém tra buéi sau nhé!

No. New words Meanings No. New words Meanings
. dat didu kién, du tiéu .
| qualify for (phr) chukn tham gia 6 take a deep breath (phr) hit mot hoi that sau
s take off (phr) giam nhayalgft khor mat 7 push off (phr) dap manh g:l: bat ngudi
. ngudi tham gia thi dau, . trong tai, nhan vién
3 COmpetitor (d) dbi thu 8 Gefictal (7) phy trich cae thi
o Y - S e chot xudt hién trong
4 tense (adj) cing thang, cang cimg 9 come to mind (idiom) i, mghtt dén
5 relieved (adj) nhg nhdm, tho phao
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READING PRACTICE (10 questions) \ /‘f
You are going to read an article about a sporting event written by a young woman named Audrey.
For questions 31-40, choose the answer (A, B, C or D) which you think fits best according to the text.

A hop, skip and a jump away

‘I want you to warm up. Do some jumping on the grass while you wait to sign in.” It was Paula, our coach.
I didn't really like this idea because | knew it would make me tired. [ looked at the other three triple-jumpers.
We all sighed because we wanted to save our energy. Nobody moved. More importantly, [ needed to qualify
for the state championships. It was all I could think about. I had to jump twenty-nine feet, six inches to do this.

The sun was shining in the clear blue sky as I looked towards the sand-filled triple-jump pit. I could hear
runners' feet hitting the track and people cheering. I closed my eyes and tried to imagine it: the perfect jump.
I'd only recently started doing this event and wished I'd had more practice. [t was much more difficult than
simply hopping, skipping and jumping. You also had to take off correctly. The announcer called, ‘All triple-
jump girls please sign in now.” About nine of us walked slowly towards the pit, where he was holding a
clipboard and measuring tape.

While waiting for my turn, I looked at the other competitors, noticing who had the longest legs or strongest-
looking muscles. My legs were still hurting a little from the hundred-metre hurdles. I stretched them and felt
some pain in my left leg from an earlier muscle injury. When I heard my name called, I started to feel nervous.
What if I didn't make it? This was my last chance to quality, and I had three jumps to do it. I jumped lightly
on my toes as | watched the other girls. I studied how they jumped and noticed that some didn't have enough
speed and power when they reached the board.

Finally, it was my turn. I stepped onto the runway and found the mark I had made with chalk. I tried to stay
calm, focused my eyes and took a deep breath. I pushed off with my back foot and started running as fast as [
could. One, two, three, four, five — and after six steps, [ reached the board. I can hardly remember the actual
jump: a hop on one leg, a skip and a long jump into the hot sand. I breathed out slowly as I stepped out of the
pit and waited for my result. ‘“Twenty-eight feet, five-and-a-half inches,” the official announced.

I walked back towards Paula and was pleased to see her friendly face. ‘1 want you to try something. Alright?
Where do you feel most relaxed?’ ‘In the water, I guess. Swimming.” It was the first thing that came to my
mind, and I didn't realise how strange my answer might sound. ‘Perfect,” she said. ‘Just before you jump,
imagine you're in the water, floating peacefully, OK?’ I agreed and smiled to show that I was thankful for her
help. I walked backwards and forwards until my name was called again.

‘Pirog, you're up!” I closed my eyes and imagined water moving gently over my body, helping me relax.
My muscles became less tense, and I breathed out as I started my jump. This time, my run felt easier and more
natural. However, when [ jumped from the second board, 1 was sure my first jump was too high, my second
movement was too short, and my landing wasn't quite right. [ stood up, brushed the sand off my body and
watched the officials measure the distance. I could hardly wait to hear the result.

‘Twenty-nine feet, ten inches!” I couldn't stop myself from screaming and jumping into the air. My team-
mates ran towards me and gathered around me. Everyone gave me high-fives so hard that my hand started to
hurt. 1 felt so relieved that I had finally reached my goal. I knew my success wasn't just luck. My face hurt
from smiling, but I couldn't stop. I found Paula and ran to hug her. ‘That was all thanks to you.” She smiled
and replied, ‘Thank the water.’

31. From the first paragraph. we understand that Audrey
A. was already feeling very tired.
B. wanted to perform better than the other athletes.
C. had a clear goal she wanted to achieve that day.
D. felt bad about not following her coach's instructions.

32. What does the athletes' reaction to Paula's instructions suggest?
A. They did not know how to prepare for the event.
B. They thought the activity would make them unnecessarily tired.
C. They were worried about arriving late for the competition.
D. They wanted to practise their jumping skills instead.
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33. The word 'it' underlined in Paragraph Two refers to [ stirlink |
A. a noise coming from the sports event. \\\ /
B. the area where the competition was taking place.

C. the practice needed to prepare for the event.
D. a successful jump performed with the correct technique.

34. What does Audrey's description of the triple jump suggest?
A Tt requires less effort than other jumping events.
B. Experienced athletes do not need to focus on technique.
C. It is more difficult than its simple name makes it sound.
D. Most athletes can learn it quickly without much practice.

35. In the third paragraph, Audrey reveals that
A. she had injured her leg in the past.
B. she had already won another event that day.
C. she was sure she would reach her goal.
D. she admired the other athletes' performances.

36. When Audrey studied how the other girls jumped, she noticed that some of them
A. were stronger than her.
B. looked confident before their jumps.
C. did not follow their coaches’ advice.
D. were not fast or powerful enough at the board..

37. What can we understand about Audrey's first jump?
A. She followed her planned steps, although she could hardly remember the jump itself.
B. She changed her technique because she started in the wrong position.
C. Her injured leg made it difficult for her to run fast enough.
D. She lost concentration because the officials were watching her.

38. When she was talking to Paula, Audrey felt
A. uncomfortable because of her coach's question.
B. amused by her coach's suggestion.
C. upset because she had disappointed her coach.
D. thankful for her coach's help.

39. During her second jump, Audrey
A. still felt very nervous.
B. was unhappy with one part of her jump.
C. thought several parts of her jump were not good enough.
D. felt that everything was going better than before.

40. When she heard the result of her second jump, Audrey
A. realised that she had succeeded mainly because of luck.
B. recognised that her coach had helped her succeed.

C. was surprised by how her team-mates reacted.
D. was too shocked to say anything for a short time.

Trung tdm Ngoai nglr StarLink 6 o LlWﬁﬁgﬁt ETS
V]E]



