READING

Complete the text with these words.
cony. et il overwlieining  paesnhale
pretly retuctant  wliing. svariedss

big difference

.............. iy

et cut and iy something few? Then change. But
this doesn't mean taking on huge chalanges that
becoma® . The ey o
shaking ug your routing is to start small, Look for
wirys of changing the stuf you do svery disy; take
a gifferant route to schoal o Golege. download a
song by a band you've naver hamd before, tolk foa
student you don't nommially mix wath. These things
mighteound? . bass bt
BonE Jthem. For one thing.
they heip fo make day-to-day fife a bit mane fun.
And they esallycanbe ®.. .. ... =
because they make yau sian to think difiarontly.
Lo e yoursedl with
finedd rofas and routines. Makng a changs evary
day helpa you escape in 4 risk-free wey, And if
you'ra® .t shep out of

WS, you'rie much mare likely to take on bigper
challonges.

Raad tha article an the right quickly. Choose the
quetation (1-3) that best fits the main megage afl
the text.

1 Whoover said money can't buy happness simphy
didn't kncr whese to shop

2 Have stores o belf, not stuff zo-show

3 Good advice comes from bad experiencas

Read the article again. Choose which sentence (A-G) best fits

each gap {1-6). You do mot need one of the sentences.

A Adeicription of & GBIt siustion can dver tame turn bnto a furny
stary that becomes part of the speaker's identity.

B ‘Whike the happinass we getfrom obpects fades over time,
apirlenoes define wh you are

€ Firstry, the memory of an expeience stays with ws for 3 long time
ruch longer than the excitement yau get from buying anobject.

B Sodort give up buying objects completely but imvest in same great
dxpEripfiogs, boa.

E Theses-nathing wrong with abyects: sorme are necessany, others are
basutiful

F e has been studying the link betwesn money and happiness for
CveEr Dbl fears.

G Thay spem to ragret missing an Experience more than kesing out on

an object.

Extend

Complete the questions with the correct prepositions. Check your

arpwers in the article.

1. WWhat thiee objedts are mostimportat., s Y0UR

1 Hwveyouswerboenleft . feslings of deappeintmaent sfter
Earving somatling? Wehat?

3 How many pecple are you connected

4 ‘What's happened this weak to make you
life?

v LSO ThOCRN?

Complete the comments [1-8) with the correct Torm off these pairs
of words,

I guess obiscts. |often osk “Why do | havealithess ri
Bui then I'm not very good at getting g of allmyald? |
Both. The onty thing 12 ..., (5 000 getting tickets to see
myteambut |seally*_ gaging it live,

i = il maaiage | Rersrt.
I think both, Exparionces give you memorios that® =
BUEY i OBRCES 150 Brings back nappy tmes,

.. uoLIYEWORKSHEETS



The search for é%ﬁ/fr&%’

of your dreams or the experbence of your
drearmns. Which would make you happler
for longer? Most peaple would choose the object.
it's begical. You can keep the object for years but
the experience may be over In days, hours or even
minutes. Weil, according to recent research, if you
want to be happier for longer, choose the experience,

Thomas Gilovich is Professor of Peychology
arl::umell University in the United States:

TR e - | 8o 1 suggests
thmpeqplnwm spend meney an experiences are
generaily happier than those whe buy physical
objects. 50 why ATe EXPETiENCES MOTE important to our
wellbeing than possessions?

T -Although the majority of
penpleﬂ:lmklt's better ta spend momney on something

physical, Professor Gilovich has found that the
apposite is true. People tend to believe an experience
will coame and po. They feel they will be left with very
little when compared e owning an item,

I magine you could have rither the object

Buk in reality we remember experiences lang
afterwards, while we séon get uspd 1o our possessions
or even bored with them,

The research also looked at other differences,
including how people felt before a purchasze or
experience. Frofessor Gilovich says that people look
Farvard to enjoving anexperience more than owning
an olject. o before getting & now smartphone, for
example, it's exciting to think about cwning the object
itself. But more ploasure comes from thinking about
what you can dowith the object and how you can
share experiences with others. Another area of the

to have or to do?

regearch was how people felt after chossing not o
door buy something. ! .o 5o yau
may feel worse about not going to see a band with
friends than not buying a nesr pairs of jeans.

Perhaps obe of the most important results

fm‘m the research was the effect on dentity.
......................... - Frofessor Gilovich befieves
lhawhum are isn't a direct result of the things that
we carn, He says that our experiences are a bigger
part of ourselves and that even though can really

like your material things, they are separate from who
you are. In other words, they aren’t a pant of your
ientity. He adds hewnever, that we are connected to
OUT experiences,

If experiences make a person, they alss make 3
community. They are very oftén shaved with family
and friends, face -to-face and on social media. Even
if they last only a very shert time, they become
part of the stories that we tell each other. They

can be remnembered across different communities
and generations. Even if an experience has made
someons unhappy, deseribing what happened can
make that person feel more positive about things.
Ll

S0 we connect more with other people when

sharing experiencas than whan comparing objects.

The next time you'te bombarded by acverts on TV,

onling and on the streets, maybe (ke 3 moment

t-:; decide how you want to spend your money.
................... - Bt you won't enjoy them

forever. And your friends probably want to hear more

about where you went in your new trainers than sbout

the trainers themseahpag. &
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