Task 1. Mark the stressed syllable of the words below. Then practice saying them aloud.

1. ambitious 2. basic 3. domestic 4. hilarious
5. various 6. historic 7. delicious 8. romantic
9. classic 10. curious 11. public 12. religious
13. Pacific 14. terrific 15. serious 16. luxurious
17. majestic 18. anxious 19. ethnic 20. obvious

Task 2. Choose the correct option in brackets.

1. Tourists (whose / who) luggage gets lost often face delays at their destinations.

2. Have you met the tour guide (whom / who) speaks five languages?

3. Luggage (which / whose) wheels are broken can be difficult to maneuver through airports.

4. Don’t miss the boat tours, (that / which) offer stunning views of the coastline,

5. We tried delicious street food (which / whose) is a must-do for any visitor to Thailand.

6. We met a kind taxi driver (whose / who) helped us navigate the unfamiliar city.

7. Are you interested in any tours (whose / where) focus is on local history and culture?

8. The souvenirs (who / which) we bought at the market are a great reminder of our trip.

9. We followed the recommendation of a local chef, (that / who) suggested a hidden gem of a restaurant.

10. The kind guide, delicious dish and amazing sites (which / that) we had during the tour are something
we’ll never forget

Task 3. Choose the correct word to complete the sentences.

1. My friend prefers to travel independently, but | like the convenience of having everything included in a(n)
(package / open) tour.

2. Travel brochures with beautiful photos and enticing descriptions aim to (shop / sell) a specific travel
package to potential customers.

3. You’ll need to be at the airport for your flight's (arrival / departure) at least two hours in advance.

4. The most interesting sight in Can Tho is the (floating / open air) market where vendors sell their products
from boats.

5. Tourists who prefer to explore at their own pace and set their own schedule would likely choose a (self-
guided / hop-on hop-off) tour.

6. Many countries are promoting their unigque cuisines to attract tourists. This is an example of how (sports
/ food) tourism can boost the economy.

7. Many tourists visit Paris not just for its landmarks, but also for the opportunity to experience (ecotourism
/ shopping tourism) in luxury boutiques and famous department stores.

8. Airlines offer flights to various (domestic / international) destinations, which allows people to travel all

over the world.
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9. While some tourists prefer the excitement of city life, others seek a vacation surrounded by (natural /

manmade) beauty, like mountains, forests, and lakes.

10. To avoid traffic jams, we decided to take the back roads, hoping for a (slow / smooth) drive to the

countryside.
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