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TA12. U7. The world of mass media. Reading 1

Text 1: The Role of Mass Media in Modern Society
Mass media plays a critical role in shaping public opinion, disseminating information, and
influencing culture. From traditional forms such as newspapers and radio to modern digital
platforms, mass media has evolved significantly over the years. In the past, newspapers and
television broadcasts were the primary sources of information. However, the rise of the internet has
shifted this dynamic, allowing social media platforms to dominate the landscape.
One of the main advantages of mass media is its ability to reach a large audience instantly. News
updates, for instance, are now accessible in real-time through various channels. Moreover, visual
and audio content enhances the way information is presented, making it more engaging for viewers.
Digital billboards, interactive advertisements, and live broadcasts are examples of how technology
has transformed mass media into a dynamic tool for communication.
However, the mass media industry is not without its challenges. Fake news is a growing concern, as
unreliable sources can spread misinformation quickly. This highlights the importance of fact-
checking and relying on credible sources. Additionally, biases in media can influence how news is
reported, creating a distorted view of reality. By contrast, reliable and transparent journalism helps
build trust with the public.
Another key aspect of mass media is its ability to provide publicity for businesses and individuals.
Advertising campaigns on mass media platforms can create a strong presence in the market,
ultimately driving profit-making opportunities. As opposed to traditional methods, digital advertising
allows for targeted campaigns, ensuring that ads reach the right audience.
In conclusion, mass media continues to be a powerful force in society. While it offers numerous
benefits, such as accessibility and real-time updates, it is essential to address its challenges to
ensure its positive impact.
1. What has replaced traditional mass media as the dominant source of information?
a. Loudspeakers
b. Television
c. Social media platforms
d. Newspapers
2. What enhances the presentation of information in mass media?
a. Interactive tools
b. Bias
c. Visual and audio content
d. Publicity
3. What s a significant challenge facing mass media today?
a. Accessibility
b. Fake news
c. Real-time updates
d. Profit-making
4. Why is fact-checking important in mass media?
a. To spread information faster
b. To ensure credibility
c. To create publicity
d. To attract viewers
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5. What can biases in media reporting lead to?
a. Distorted views
b. Real-time updates
c. Improved transparency
d. Profit-making
6. What has technology introduced to the mass media industry?
a. Instant updates
b. Digital billboards and interactive ads
c. Loudspeakers
d. Bias
7. What type of advertising allows for targeted campaigns?
a. Traditional advertising
b. Print media advertising
c. Digital advertising
d. Publicity
8. What helps build trust with the public in mass media?
a. Biased reporting
b. Transparent journalism
c. Fake news
d. Digital billboards
9. How does mass media create profit-making opportunities?
a. By promoting fake news
b. By avoiding updates
c. By distributing biased content
d. Through advertising campaigns
10. What is necessary to ensure mass media’s positive impact?
a. Avoiding traditional methods
b. Reducing accessibility
c. Using loudspeakers
d. Addressing challenges like fake news

Text 2: The Impact of Social Media on Mass Communication

Social media has revolutionized the way information is created, shared, and consumed. Unlike
traditional mass media, platforms like Facebook, Twitter, and Instagram allow users to engage
actively with content. This interactivity has made social media a dominant force in mass
communication, enabling real-time updates and discussions.

One of the most significant impacts of social media is its role in breaking news. Previously, the press
and broadcast media were the go-to sources for news. Today, social media provides instant coverage
of events, often before traditional outlets. This speed, however, comes with challenges, as fake news
can spread rapidly without verification. Fact-checking is crucial to ensure the credibility of news
shared on these platforms.

Social media has also become a powerful tool for advertising and publicity. Digital billboards have
been replaced by online campaigns targeting specific audiences. As opposed to generic mass media
advertising, social media platforms use algorithms to ensure ads reach users who are most likely to
engage with them. This has proven to be a profit-making strategy for many businesses.
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Despite its advantages, social media is not without its downsides. Bias can be amplified as users
tend to engage with content that aligns with their views. Meanwhile, the presence of echo chambers

creates an environment where opposing perspectives are often excluded. By contrast, traditional
mass media aims to provide a more balanced perspective.

In conclusion, social media has reshaped mass communication, offering accessibility, instant
updates, and interactivity. However, addressing issues such as fake news and bias is essential to

maximize its potential.

1.

What allows users to engage actively with content on social media?
a. Audio content

b. Interactivity

c. Bias

d. Digital billboards

How does social media differ from traditional mass media in delivering news?
a. It is slower but more reliable

b. It avoids interactivity

c. It uses only visual content

d. It provides real-time updates

Why is fact-checking essential on social media platforms?

a. To enhance advertising

b. To verify credibility

c. To promote bias

d. To ensure interactivity

What has social media replaced in terms of targeted advertising?
a. Fact-checking

b. Traditional digital billboards

c. Generic mass media advertising

d. Real-time updates

What do social media algorithms help advertisers achieve?

a. Biased reporting

b. Targeted campaigns

c. Balanced perspectives

d. Publicity

What is an issue caused by the presence of echo chambers?

a. Faster updates

b. Exclusion of opposing perspectives

c. Enhanced interactivity

d. Better credibility

What perspective does traditional mass media aim to provide?
a. Real-time updates

b. Biased views

c. A balanced perspective

d. Echo chambers

What is an example of a profit-making strategy on social media?
a. Using interactivity

b. Algorithms for targeted ads
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c. Breaking news coverage
d. Amplifying biases
9. What can amplify biases on social media?
a. Algorithms
b. Real-time updates
c. Viewer interaction
d. Echo chambers
10. How has social media reshaped mass communication?
a. By removing interactivity
b. By promoting fake news
c. By offering accessibility and instant updates
d. By replacing traditional journalism
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