In a typical 1. family, parents and teenagers sometimes struggle to understand each other.

Teenagers often feel like they don't 2. with the family dynamics or that they are the black 3.
because their interests and perspectives differ. Parents, on the other hand, can be 4, critics,

questioning their misbehaving children’s decisions.

Teenagers tend to 5. attention with their constant desire to be in the limelight. They want their

unigue style and ideas to be noticed. Parents might feel overwhelmed by their child's desire to stand out

and worry if it will be beneficial in the long 6. The 7. majority of parents make efforts to

understand their children, but they may find it 8. tough.

Meanwhile, teenagers often consider their parents to be out of 9. with the modern world. They

might wonder why their parents want them to be more of a social 10. or why they don't 11.
with the latest trends. This generational gap can make communication tough, but both sides can 12.

with these issues by staying calm and open-minded.

To improve the relationship, both parents and teenagers should make an 13. to understand each

other. Sometimes, they need to 14. the extra mile to bridge the gap and foster a healthy family
environment. While it may be challenging at first, by implementing these small changes in their daily

routine, parents and their children may 15. with a more harmonious family dynamic.

1 A) extended B) nuclear C) foster D) in-law
2A)setup B) fall behind C) fitin D) opt for

3 A) horse B) sheep C) bird D) dog

4 A) sofa B) cupboard C) table D) armchair
5 A) notice B) attract C) cause D) follow

6 A) run B) mile C) step D) term

7 A) big B) broad C) vast D) great

8 A) rather B) pretty C) quite D) fairly

9 A) touch B) sense C) loop D) mind

10 A) moth B) caterpillar C) butterfly D) sunlight
11 A) put up B) take on C) get by D) keep up
12 A) solve B) struggle C) fight D) deal

13 A) apply B) effort C) asset D) accomplishment
14 A) get B) run C) go D) take

15 A) end up B) go on C) find out D) catch on
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Every year, Black Friday brings a special excitement to shoppers. People are eager to find out about the
latest 1. , 50 they watch the sales closely. Most people get a chance to snag a pretty sweet 2.

, Whether it's online or in the stores. This day is perfect for those who wantto 3. with their
unigue style and purchase something new to expand their wardrobe. But there's something important to

consider: the impact of 4. fashion on our minds and our ecology.

On this day, many shoppers look for a great piece to add to their style. Some people have a 5.
feeling about what they want, while others enjoy slipping 6. some unexpected styles. For many,

Black Friday is a chance to buy what they have been eyeing without worrying about the price.

However, it's important to remember that in the short 7. , these deals can 8. amazing, but
in reality, they aren’t sustainable. Media campaigns during Black Friday can make everyone, even an 9.

Joe, buy something that follows the latest trend, but will go out of fashion quickly.

Most customers don’t want to 10. on these deals, so there is a rush everywhere. It can be thrilling,

but also stressful for you and harmful for the planet. So, whether it is a Black Friday sale or not, it would

bewisetoplan1l. __ and decide what you truly need.

1 A) fashion B) manner C) style D) way

2 A) sale B) deal C) price D) brand
3A) handin B) keep up C) get by D) stand out
4 A) rapid B) fast C) increasing D) speed

5 A) heart B) inside C) gut D) soul
6A)in B) on C)up D) out

7 A) term B) run C) way D) mile

8 A) appear B) show C) seem D) reveal

9 A) standard B) average C) median D) narmal
10 A) hand out B) fall behind C) come across D) miss out
11 A) forward B) ahead C) further D) onward
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