Unit 3 — plus 9

Phan 1: Tir ti€éng Viét
quang cao:

ma vach:

Si¥ mac ca, sw tra gia:
thwong hiéu:

quay thanh toan:

ngwoi tiéu dung:

trao doi:

vira van:

ngwdd cd tam anh hwong:
nhan hiéu:

SIF Xa Xi:

tiép thi:

d."n ) I oy lr G
0 50, c6 quy mé lén:
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st thinh hanh:

nha san xuat:

quang ba:

nha tai tro:

hoa don mua hang:
nha ban le:

mon do6 cé gid qua dat:
quet, ra soat:

san pham khuyén mai:

vat biéu twong gidu sang, quyén quy:

gian kho:

thir d6, quan 4o:

gia tri:

nhiéu tac dung, da niang:

viéec di xem hang nhwng khéng mua:
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Phan 2: Tir tiéng Anh

advertisement (n):
bar code (n):
bargain (n):
brand (n):
checkout (n):
consumer (n):
exchange (v):
fit (v):
influencer (n):
label (n):
luxury (n):
marketing (n):
massive (adj):
popularity (n):
producer (n):

promote (v):
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promoter (n):
receipt (n):
retailer (n):
rip-off (n):

scan (v):

special offer (n):
status symbol (n):
tough (adj):

try on (phr v):
value (n):

versatile (adj):

window shopping (n):
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