The line graph shows the number of cars sold by three different brands.

The Sales of Cars from 2015-2019
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The graph (1) the changes in the (2) of cars sold by
three brands from 2015 to 2019.

(3) BMW started as the most (4) brand, but its
popularity steadily (5) over the period. It was subsequently overtaken by
Kia and later by Toyota.

In 2011, BMW had the (6) sales at 3.5 million. However, over the
course of the next 2 years, it experienced a (7) decline and reached
approximately 2 million (8) 2017. It then increased again and finished at
2.5 million in 2019.

In 2011, Kia had lower sales (9) to BMW, standing at almost 2
million. However, it (10) an increase in popularity over the next three
years, surpassing BMW in 2016 and reached a (11) of 2.8 million in 2017.
Unfortunately, the figure (12) declined thereafter, settling at 1.8 million

by 2019.

In contrast, Kia started lowest with about 1 million in sales (13)
2015 but experienced steady growth. It surpassed both BMW and Kia in popularity,
overtaking them in 2017 and 2018 respectively, and eventually reaching
approximately 3 million (14) 20109.
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The graph below gives information about the sales of the three most
commonly purchased items in a particular bakery for the year 2014.

Bakery Sales
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The line graph shows information about the (1) of three best
selling items in a particular bakery in 2014.

Overall, bread was the most popular (2) the beginning and (3) the
end of the year, while buns were the most selected items from March to September.

In January, bread had the highest sales at $80,000 and decreased with (4)
over the year. At the end of the year, it grew back to 80 million dollars.

In terms of buns’ sales, they increased (5) in the first five months
and (6) a peak of 70 million dollars in May. The value (7) until August
then started to decrease sharply, finishing at only $30,000 in December.

(8) , pies began at the lowest value at $10,000 in
January but showed a consistent upward (9) , surpassing buns in
December and ending (10) $40,000

ueLIVEWORKSHEETS



