Have some COOKIes,
whether you like them or not!

The online sites we visit The way online businesses collect information on their customers foday is
no difierent to the mefhods hat have been used for years by shops. Back

m then, a customer would be handed a questionnaire to fillin, indicaiing
about us, from persona their preferences for products, commenting on their experience in the
data sich as our name, - shapar-d mHnggggesﬁqmmimpmﬂngmslmn&rm; now

o ks sl information collection is carmied out by Web browser cookies and other
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to information about el Our goal s fo draw a picture of how a consumer inferacts with us online
Ko wa bakate saline of Sport Online 50 as to improve the overall shopping experience for them, as wel asto
e et farget our own adveriising accordingly. For instance, based on a shopper's search history, past
borthe i has purchases and spending habits, we alert the shopper to special offers and suggest products and
- “"“‘“‘“h senvicesthat may b ofparcuar nerest o fhem,. This hels etalers obiain oyal usiomers

: e who spend more, while shoppers receive discounts and a personalised shopping experience —
Question the necessity o 5 yin-yin situaion. On the whole, peaple do notcbjectwhen their online achviy i being
of suchapractice and  folwed inthis way, because they beneft fom it

to demand that it is T
made clear how their The amount of onfine data collected by companies is mind-boggiing, Apar
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