A. Complete the following questions with EI} a correct Wh- question, (2? a subject
(in bold) and (3) a baseform of the verb (underlined) toanswer the italicized
phrases in the answer column.
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No Wh- questions with ‘Did” and Base Form Verb Answers

: The scientists caught the
1 did ? turtle.

They caught the turtle

because they wanted to

examine the object in its
2 did the turtle? nose.

They made sure by

did sure the extracting a couple of
3. object was not adangerous parasite? centimeters of the object.
_  did to
4, extract the object outof the turtle’s nose? They used a pair of pliers.
long did They spent almost ten
5. pulling the straw outof the turtle’s nostril? minutes.

B. Create the questions by using WH Questions based on the answer given.

Paragraph1
The Tosser! Anti-littering campaigns started in 2014 as part of the Litter Prevention Strategy in
New South Wales (NSW), Australia.

Questions:
1. What did start in 2004 as part of the litter prevention strategy in NSW?

Answer: The Tosser! Anti Littering Campaigns

Answer: The Tosser! Anti-littering campaigns started in 2004

Answer: The Tosser! Anti-littering campaigns started in New South Wales (NSW)

coLIVEWORKSHEETS



Paragraph 2

The NSW government invested over $17 million to promote the anti- littering campaigns on
TV, radio, outdoor billboards or online. The Tosser! campaigns helped reduce litter in NSW from
2014 to 2020 by 43% comparedto 19% nationally. Other gouvernment departments, local
councils, business partners, and community groups across NSW also used the Tosser! creative
materials. This showed the strength of the message and the campaign’s effectiveness.

Questions:

4. ?

Answer : The NSW government invested over $17 million to promote the anti- littering

campaigns

Answer: The Tosser! campaigns helped reduce litter in NSW for six years.

Paragraph 3

The latest evolution of the campaign was Don't be a Tosser!. The Don't bea Tosser! campaign
was well-liked, and there was a clear association between‘Tosser’ and littering. It was a success
because it drove positive behavior change. 95% of the community approved of the "Don't be a
Tosser! If it's notinthe bin, it's on you" message.

6. What was the latest evolution of the campaign?
Answer : The latest evolution of the campaign was Don't be a Tosser!

7. ?

Answer : The message of the campaign was "Don't be a Tosser! If it's not inthe bin, it's on you"
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