Comparison, Ranking, Proportion

The charts show the information about the use of the Internet in five countries
in Europe in 2000.
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The bar chart illustrates information about the percentage of Internet users in five

different countries and how much/ how many they spent on online-shopping

.................... average in 2000.

BYGOA iscvevaimivsovinss overall perspective, the proportion of people used/ who used
the Internet in Sweden was ..........c..oeee. highest while the UK spent more/ larger
money on shopping online .................... opposed to the others.

In detail, with respect ... the pie chart, Sweden .......... the list, with just
over a-third/ a-three of its population used/ using the Internet. .......... second place
was the UK, whose Internet users comprised/ comprising a fifth. .......... others

ranged no more than 15%.

.......... for the pie chart, the UK headed/ heading the list, with 87 Euros. Next came
Sweden and Spain, with 76 and 57 Euros respectively. Forth .................... the list
was Germany, whose figure was near/ nearly 5 times as large as that of Spain, with

46 and 10 Euros ......ooovveveennn.. turn.
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