NHOM CHU DIEM 1: BUSINESS
VOCABULARY SET 1: ADVERTISING (P.1)

Vocabulary:

1. bombard (v): oanh tac, don dp tan cong (dung ca nghia den & nghia bong)
2. conglomerate (n): tip doan

3. consume (v) - consumption (n): tiéu ding, tiéu thy

4. dominate (v): chi phdi, khéng ché

5. endorse (v): ung hd, tan thanh

6. exaggerate (v): phong dai

7. fallacy (n): nguy bién, sai lam

8. gain popularity (collocation): tré nén phé bién, thu hat sirchuy
9. merchandise (n): hang hoa, thuong pham

10. obsolete (adj): 161 thai

11. predecessor (n): ngudi di trude, tién nhiém, san pham doi trude
12. processor (n): b vi xir ly

13. revolutionary (adj): mang tinh cdch mang, dot pha

14. saturate (v): bdo hoa

15. tuberculosis (n): bénh lao

Exercises:

Task 1: Fill in the blanks with suitable words/phrases

1. The troops the city, killing and injuring hundreds.

2. It is a common that women are worse drivers than men.

3. Gas lamps became when electric lighting was invented.

4. Since the US market has now been . drug dealers are looking to Europe.

5. He has the whole event to make it sound rather more dramatic than it actually was.

Task 2: Translate from Vietnamese to English

1. Nhiéu ngudi di bi bat giir vi tham gia vao cac hoat dong cach mang.

2. Céc tap dodn tai chinh chi phdi nén kinh té qudc gia, 1am anh hudng dén ké hoach chi tiéu cta chinh
phu.

3. Lao phdi 1a can bénh c6 thé gay chét ngudi néu khéng duge chira tri ding céch.

4. Nho mdt loat cac mang xa hoi hé tro/ tro gilp, cac ban tre rat d& thu hat duge sy chu y tir cdng d{'“mg
mang.
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5. Mdi nha linh dao méi déu d6 15i cho ngudi tién nhiém vi nhitng sai 1Am trong qua khi.

Task 3: Fill in the blanks with suitable words/phrases

bombard (v) gain popularity (collocation)
conglomerate (n) merchandise (n)
consume (v) - consumption (n) obsolete (adj)
dominate (v) predecessor (n)
endorse (v) processor (n)
exaggerate (v) revolutionary (adj)
fallacy (n) saturate (v)
tuberculosis (n)

Some people say that advertising encourages us to buy things that we really do not need. Others say
that advertisements tell us about new products that may improve our lives.

Discuss both views and give your own opinion.

Recently, commercial advertisements have | a variety of television channels, newspapers,
magazines and websites, While some claim that this trend helps popularise new goods that enhance
people's living standards, I would contend that the main result is the unnecessary 2 of goods
by the public.

There is a common 3 that advertising is an important means to introduce new and
invaluable products to the public. People may argue that in the past, a number of world-changing products
4 thanks to advertising, such as the success story of electronic cigarette advertisements in the
early 2000s, which were believed to have saved millions from 5 and lung cancer. However, in
more recent years, the market has become 6 . leaving very little chance that one can invent a
7 product that changes people's life. Even when there are such life-changing inventions, it is
still very unlikely that they can reach their potential customers through advertising channels, because
these channels tend to be owned, controlled or 8 by 9 , who have no top priority

other than promoting their own 10

I believe the main purpose of most advertisements is to persuade customers to make a purchase
regardless of their true needs. To meet sales targets, large companies often 11 the usefulness
of a small feature of their products when advertising. For example, the latest Samsung mobile phone
scems no different from its 12 , except for a slightly faster 13 , but Samsung
marketers are skilful enough to convince customers that their older phones are 14 , and that
these devices must be upgraded to the latest version. Some other companies, including Unilever, have
hired celebrities to 15 their products, so as to appeal to customers who are fans of these
famous people. All these advertising techniques may promote sales, but are far less likely to encouraging
customers to purchase the goods they truly need.

In conclusion, advertising has been used as an important selling tool for many businesses, whose
primary goal is profit, rather than meeting customers'needs.

333 words, written by Tu Pham
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