The chart below shows the results of a survey about people’s coffee and tea buying and drinking
habits in five Australian cities. Summarize the information by selecting and reporting the main
features, and making comparisons where relevant.
Coffee and tea buying and drinking habits in five cities in Australia
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Sydney Melbourne Brisbane Adelaida Hobart

B Bought fresh coffee in last 4 weeks
£Z] Bought instant coflee in last 4 weeks
[l went to a café for coffen or tea in last 4 weeks

For some questions, give the correct form of the given words. For the others, fill in the blank with
ONE WORD.

regarding ranged detail comprising | regards respect
headed top respectively | constituted | proportion | purchasing
The graph illustrates information about the ......................... of people with different habits of

«eeeeeenees @nd drinking beverages in five cities in Australia in the last four weeks.

vieeenns (gENeral), it can be ....ccvivin (se€) from the graph that in almost all cities, with
AN .. (€XCept) of Adelaide, going to a café was more popular .........................[compare) to
buying coffee. Another striking feature that can be .........................(notice) from the graph is that the

proportion of people buying fresh coffee was the .........................{low) in all cities.

Looking at the graph in more.........ccoccccvvvciiiey vriveeiecsisennenenn. the purchase of fresh coffee, Sydney
ceneeenen L list, just ahead of Melbourne, whose figures ...............o........ around 44% and

FOUEOIY 42% ....oovveerievieierienns

As ................the habit of buying instant coffee, ...................[rank) first on the list was Hobart, with

people buying this kind of coffee ................just under 55%, and the others all ................... above 45%.

With .......c.eceeuvevn..... to the proportion of people having coffee or tea in a café, ........................0f the

list were Melbourne, Hobart, and Sydney, with more than 60% for each.
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