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1. Maore and more people ...
() areexposed to over 130 adverts in less than an hour.
() are buying products because of advertising.
(y are taking action against advertising in public spaces.

() remember adverts long after they have seen them.

2, According to the authaor, the purpose of modern advertising is ...
O toinform us about praducts we need to use,
O tomake us feel happy and successful,
o toexplain why one product is better than another.

0 toinfluence our ideas so we will buy things.

3, Paople are concerned about advertising in public spaces because ..,

() adverts In public spaces are more influential than othars.
O people cannot choose whether they see it.
O people are watching fewer adverts at home.

(0 they want people to have more control over the content.

uoLIVEWORKSHEETS



4, Brandalism ...

O was started by two friends whao felt insecure and unhappy because of adverts.

has carried out two campaigns so far, replacing ordinary adverts with artwork.

() isplanning to recruit more people in ten cities for their next big campaign.

(O has had two five-day anti-advertising campaigns using work by 40 artists.

5. The packing produced by PeopleProdudsia3 ..
) was created to show who made a produdt and how.
¢ features people inventad by the team of artists.
() isa response to people criticising how the products were made,

() gvesinstructions about how to use the product.

6. In shopdropping, ..
() people put the new packaging over products and leave photos in supermarkets.
(- people ask to leave items with the new packaging in shops and supermarkeats,
() itemns with new packaging are secretly left in big shops and supermarkets,

) peaple download the packaging and leave it in stores but not in supermarkets.
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Match the underlined words in the article with the definitions and explanations.

1. communicate ideas indirectly :]

2. influence the way a situation develops [:]

3. after something else happened :

4. a particular way of thinking about something :]
5. providing people with something they want :
6. present in every part of something[:]
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