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. Bbl ycabliwmre 6 BbiCKa3blBAHWA. YCTAHOBUTE COOTBETCTBME MEXN/Y BblCKA3biBAHUAMM
KaxAoro roeopauero 1—6 v yTeepxaeHuaMM, JaHHeIMK B cnvcke A—G. Micnoasayite
kaxayto byksy, oBo3HaqarouLlyro yTBepXAeHWe, TONLKO 0avWH pa3. B 3agaHuu ectb ogHo
NMWHEE YTBEPXAEHWE. Bui YCNBIWWTE 3aNWcCe ABaX bl 3BHECHTE CBOW OTBETEI B none
cnpaea,

A.lIt is good to be spontaneous when travelling.

B. Weekends can be really boring.

C. Weekends are perfect for long walks.

D. The best thing about Saturday morning is breakfast.
E. It's good to get outside at the weekend.

F. Sundays are for meeting friends and chatting.

G. Sport is more about fun than prizes.

5 2
Bel yonblwmTe pasroeop Bpata u cecTpsl 0 NaaHax Ha oTnyck. OnpegenuTe, kakue 13
NpyBedeHHbIX YTEEPXAeHWA A— G COOTBETCTBYHOT coaepxaHuio Tekcra (1 — True),

Kakue He cooTBeTcTBytOT (2 — False) n 0 yem B TeKkCTe He CKa3aHo, TO ecTb Ha OCHOBAHUK
TeKCTa HeNb3A AaTb HW NONOXKUTENLHOTO, HW oTpULaTensHoro oteerta (3 — Not stated).
3aHecuTe HoMep BbibpanHoro Bamu BapuadTa oteeta B Tabauuy. Bel ycabilwmTe 3anuch
ABax/abl.

A. Katie's initial view about Paul's summer plans is entirely positive.

B. Katie enjoys department store work.

C. They finally agree that there is no excuse for not being computer literate.

D. In the summer Paul will work individually with every trainee.

E. Paul has been a volunteer before.

F. Katie never volunteered for anything.

G. Paul believes they share the same motives for their summer holidays.
B zapaHuax 3—9 obeegute undpy 1, 2 wan 3, COOTBETCTBYOLWLYHO BbIBPaHHOMY BaMK
sapuamy oT1eeta. Bei yCHbII.IJHT'E 3anNncb ABaxbl.
. L 3

3 Viral marketing is used to promote

1. only chocolate, health products and football teams..
2. things that potential buyers need badly.
3. all types of goods, products and other things.
4

4 What is TRUE about Viral marketing and advertising?
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1. It is inexpensive compared to traditional advertising.
2. It is always more successful than "hard sell” advertising.

3. It randomly contacts huge numbers of people.

5 What is NOT TRUE about Viral advertising and marketing?
1. It forces people to buy unnecessary things.
2. It only works on teenagers or people with hobbies.

3. It is the practice of placing messages on Internet sites.

6 Itis called an epidemic when
1. huge numbers of people buy what they really need.
2. lots of people become internet friends.

3. huge numbers of people pass on a sales message.

7 Many believe that viral marketing is wrong because
1. it steals peoples secrets.
2. hired people pretend to be members of a chat group.

3. it puts innocent comments on the internet.

8  Astroturfing is about
1. sharing and discussing political opinions.
2. spontaneous "word of mouth” opinion sharing.

3. falsely creating public opinion.

9 The writer believes the best way to get an opinion is to
1. be cautious about astroturfing technigues.
2. hear it in real conversations.

3. avoid fake messages.
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