We us _ _ to make a big effo _ _to g _ _ the children invol _ _ _in

charity events a _ | think it hel _ _ raise the _ _ awareness of
wo _ _ _ events and the fa _ _ that in many plac _ _ there are
people, parti _ _ _ _ _ _ _ children li _ _ themselves, w _ _ live in

ve __ different circumstances to them.

A rece _ _ American study sho _ _ _ that 75 % of the people w _ _
use the internet to | _ _ _ up information about the _ _ health do
n __check wh _ _ _that information ca _ _ from, or the date it was

crea _ _ _ . ‘Once som has been put up o _ the internet,

even if it’s wro _ _ , it’s difficult to rem _ _ _ ,” says Sarah Jarvis,

a doctor.

In 2009 fashion retailer Ralph Lauren made a seri _ _ of
advertisements us _ _ _amodel w _ _ was s _ heavily airbrushed
th _ _ _ her waist appeared to b _ smaller than her he _ _ . The
ads we _ _ widely criticised in the pre _ _ and experts warned of

effect the _ _ kinds of images might ha _ _ on

young gi _ _ _ .
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