WITHOUT TREND 2 — GAP POI — GAP 3 (TINH TU)

So lwgmg / ti 1¢ c4i g thi cao gap may lan s0 lwgng / ti 1§ cai kia.
The percentage | of | Subject | (be) | (nearly) twice as big as that of ....
The number three times | as high as
The amount threefold
The percentage | of | sushi was | nearly twice as big as that of hamburgers.
Ti l¢ phan tram sushi thi gan gap doi ti 1¢ phan tram hamburger.

Practice: (sau khi viét xong thi thém 50 liu: ...., at / accounting for .... respectively)

In 2000, ....

1. French fries - 26% - chips — 14%

2. Clothing — 58% - transport — 30%

3. Food 35% - travelling 18%

4. Sponsorship — 40% - TV advertisement - 20%

5. Shopping — 9% - going to the cinema 5%
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