2 BAT READING COMPREHENSION
LICENSE TO SELL

Reading Comprehension. Choose the best answer according to the text. Only ONE answer is
possible. Write the corresponding letter.

Glossary:

Branded - de marca Handheld - de ma

A few years ago, cinema audiences would watch a few adverts before sitting back to enjoy a film. At home,
TV viewers patiently sat through the adverts that interrupted their favourite programmes. Today, however, it
is sometimes difficult to know when the adverts start or finish. Some films and TV shows feel like one long
advertisement and it's all thanks to an advertising technique called 'product placement’.

Product placement involves using a product in a film or TV programme and making it appear to be part of
the story. Although this form of advertising has become common over the last few decades, it has actually
been around since the nineteenth century. The French writer Jules Verne, who was famousfor his adventure
stories like Around the World in Eighty Days, regularly included the names of real transport and shipping
companies in his novels. But it wasn't until the end of the twentieth century that product placement really
started to appear on our TV and cinemascreens.

Product placement ...

a) appears before a film starts instead of being an interruption.
b) has a clear beginning and end.

¢} turns some programmes and films into non-stop adverts.

d) appears during a break for advertisements in a TV show.

Product placement ...
e) has only appeared in TV and films.
f) was invented a few decades ago.
g) describes a TV programme that is about a product.
h) can be found in literature.

The invention of the video recorder in the 1980s changed TV viewers' habits. The owners of the first
recorders made an important discovery. You could record a programme or film, watch it later and use the
fast-forward button when the adverts came on. Thirty years later, new recording devices were invented that
automatically switch off when it's time for the adverts. These new technologies were a problem for the
advertisers; product placement was the solution.

Today, product placement has become a multi-million-dollar industry. Advertising companies find the right
TV programmes and films for the products that they want to sell. They receive scripts from TV and film
producers and then look for products that might fit 'naturally’ with the story. For example, imagine a
Hollywood studio wants to make a film about a teenager who is going to university. First, they might look for
branded clothes to dress him in. Then, they would find a laptop computer, a mobile phone and a car
provided by manufacturers who want their goods to appear in the film. These are all products that most
American students own, so it would be easy for the camera to focus on the brands without damaging the
story too much. The problems begin when nobody worries about the story.

TV viewers' habits changed in the 1980s because of ...
a) anew device.

b) anincrease in advertising time.

¢) repeated programmes and films.

d) the introduction of product placement.
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TV and film producers send scripts to advertising companies so they can ...
e) suggest changes to the story.

f) find suitable products to go with the story.

g) add products that American students like.

h) find solutions for any problems in the story.

lan Fleming, who wrote the James Bond novels, gave his hero a ‘license to kill'. Today, many people say the
James Bond films have given him a new license: a license to sell. The Bond films involve filming in different
exotic locations and creating a lot of special effects. As a result, they are very expensive to make and
product placement helps to pay for film production costs. So, when Bond isn't using the latest mobile
phones, GPS devices or handheld tablets, he is driving cars, wearing watches and flying with airlines that
have all been placed in the films in return for very large amounts of money. Companies paid

$45 million for their products to appear in the latest Bond film, which covered one third of the cost of
making the film. Unfortunately, many Bond fans think that the film producers use product placement so
much that it distracts audiences’ attention away from the story.

Product placement now occurs in most TV programmes and films and, so far, audiences appear to accept it.
Nevertheless, many film and TV critics feel that if advertising products becomes the only reason for making
programmes and films, product placement will become a new problem for advertisers because audiences
could switch off their TVs and stop going to the cinema.

Product placement causes problems when ...

i) the products become more important than the story.
J) the products fit naturally with the story.

k) the camera focuses on some products.

) there aren’t many products in the story.

Product placement contributes to ...

m) giving James Bond new skills.

n) increasing the film production costs.

0) creating an exotic location in a studio.

p) paying for the costs of making a film.

One of the complaints about product placement in James Bond films is that...
g) audiences want to buy the products they see immediately.

r) it's very expensive for companies.

s) it makes the story very difficult to follow.

t) audiences can't concentrate on the story.

In the future, audiences might consider product placement...

u) a reason for switching off their TVs and going to the cinema instead.
v) a reason for finding alternative forms of entertainment.

w) a new problem for film and TV critics to discuss.

X) the only reason for watching TV programmes and films.
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