WITHOUT TREND 2 - SUPERLATIVE

Ti ¢ % thi cao nhat chiém ...%
cua thip nhit
cai gi

The percentage | of | Subject | (be) the highest at ... %.
biggest , accounting for ...%.
greatest
lowest
smallest

The percentage | of | sushi was | the highest at 53%.

The percentage | of | sushi was | the highest , accounting for 53%.

Practice: ciu 3,4.5: viét highest — while — smallest — respectively, ding that of...giéng mau 3
]n 2(}00’ LR

1. French fries — 26% - chips — 12% - hamburgers 32%. (highest)

2. Clothing — 25% - transport — 30% - entertaining 10% (smallest)

3. Food 35% - housing 32% - travelling 13%

4. Sponsorship — 40% - TV advertisement - 20% - bus advertisement 10%

5. Shopping — 20% - chatting on the Internet — 7.5% - going to the cinema 35%
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