WITHOUT TREND 2 - COMPARATIVE

Vi so ti 1¢ vdi nhau nén dung : high / big /...

Tilé % thi cao bing ti 1¢ % vi 50 liéu 1a ...
cua cao gan bing cua
cai gi khéng cao bing cai gi
The of | Subject | (be) as high as that | of | Subject | at...% for the
percentage nearly as high as former and ...%
not as high as for the latter
(former: cdi de
nhiic trirde
latter: cdi dwge
nhic sau)
The of | sushi | was | as high as that | of | chips
percentage nearly as high as at 31% for the
not as high as former and 33%
for the latter.
Practice:

In 2000, ....

1. French fries — 26% - chips — 26% (cao bang: as high as)

2. Clothing — 25% - transport — 27% (gan bing: nearly as high as)

3. Food — 15% - housing — 32% ( khong cao bang: not as high as)
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