WITHOUT TREND 1 CHIEM...%
Cii gi chiém bao nhiéu trong caii gi chiém bao nhiéu
phﬁn trim khi pha"in tram.
Subject | account for vees Y0 while subject | account for s %0
make up whereas make up
represent represent
In 2003,
ice cream | accounted for 30% while | chocolate made up 10%.
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Practice: (dé may de cham nén ms ma hoa: account — while — make up)

In 2000, ...

1. French fries — 26% - chips — 12%

2. Clothing — 25% - transport — 30% - the total expenditure

3. Food — 35% - housing — 32% - the total income

4. Sponsorship —40% - TV advertisement - 20% - the total budget

5. Shopping — 20% - chatting on the Internet — 7.5 — the total time for leisure activities
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