Name:

Listening Quiz 1

A: Listen and complete the information in the form below.

Resume

Name: Pia Marcotti

Place of Birth: (1)

Age: (2)|

Post-University Experience

October (3)|

: - September 2002

Worked for mother's (4)

responsibilities: webmaster and advertising.

September 2002 - February 2003

Travelled mostly in Europe but also a month in (5)

March 2003 - July 2005

Worked for (6)‘

P

rannuBsgd nga-qnm!ﬁlﬂm!m
Developing Potential for Success Schedl

company, Meals On Wheels. Main

Footwear, shoe company near hometown. Worked in

(7)

department for most of this time.

Languages Spoken:
(8)

- fluent

(9)

- goad after (10J|

years study.

BO: Pre-listening: Match the pictures with the correct words.

shop assistant

police officer

teacher

doctor

dentist

pilot

cleaner

nurse
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B1: Listen and choose the correct job.

pilot dentist shop assistant
tour guide nurse
1. Speaker A works as a
2. Speaker B works as a
3. Speaker C works as a
4. Speaker D works as a
5. Speaker E works as a

B2: Listen again and choose the correct answer.

Yes.
Sometimes.

Does speaker A enjoy his job? No

ow»

A. When he is at university.
Weekends.
Summer holidays.

o

When does speaker A work?

Weekdays.
Weekends and holidays.
Summer holidays.

oOm»

When does speaker B work?

Visiting universities.
Taking a boat trip.
Swimming in the river.

owp

What does speaker B say tourists love doing?

Yes.
Sometimes.
No.

2

Does speaker C like his job?

Travelling to many countries.
Learning many languages.
Flying planes in bad weather.

6 | What does speaker D say is difficult about being a
pilot?

ow»

A. Visiting different places.
Meeting different people.

7 | What does speaker D say is the best thing about his
- The different weather.

job?

Ow

. The doctors.

A
8 . . B. The sick people.
What does speaker E not like about her job? & The unifom:
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C: Listen and complete each gap with one word.

Hi, everyone. Thanks for coming to this (1) presentation on our new
product design. As you know, we've already redeveloped our 'Adventure’ shampoo to make
it more (2) and appealing. And we've renamed it 'Adventure Tech'. Our
market research established the (3) market as men in the 18-40 age
range who like to be outdoors and also like technical gadgets, such as smartwatches,

(4) and things like that. We needed to create a bottle which appeals to

that market.

So, today, I'm happy to (5) our new bottle design. As you can see, it's
designed to look like a black metal drinking flask, with some
(6) features printed on it.

I'd like to talk you through the following three points: the key features, sizing and our
timeline for (7)

Firstly, you'll notice it has an ergonomic design. That means it fits (8)
into your hand and can be easily opened and squeezed using one hand. And, it looks like a

flask you might use when (9) outdoors. The imitation digital displays are
designed to remind the user of other tech devices they may have, such as a smartwatch or
smart (10) in their home.

I'd now like to tell you about the sizes. It comes in two sizes: the (11)
size and a small travel size. The travel size is the same type of design — a flask, also with
(12) digital displays on the bottle. We were thinking of starting with one

and following with the travel-size in a few (13) , but we've worked hard
and both are ready now.

Finally, I'm going to talk to you about our (14) for production. You've
probably heard that we're (15) in two months. In preparation for that,
we're starting the marketing campaign next month. You can see the complete overview of all
(16) in this Gantt chart.

In summary, the bottle's been designed for men who like (17) and

technology, and it comes in two sizes. The marketing (18) Is starting
next month and we're launching the product in two months.

OK. So, any questions? Feel free to also email me for (19) information
in case we run out of time.
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