ADVANTAGES AND DISADVANTAGES OF SOCIAL MEDIA 4

1. Correct the mistakes in the following sentences (if necessary) and rewrite them using the
words given without changing the meaning.

Modern applications and platforms allows people to send messages and video calls in just a few
seconds. (each other- instantly)

Social media makes it super easy to talk to anyone, anywhere in the world. (communication-
immediate- accessible)

For example, families living in different countries can talk every day on video calls to stay in touch.
(members- far apart- stay in touch- by- social media platforms such as Messenger and Viber.)

As a result, people can keep strong friendships and stay close to family no matter how far away they

live. (maintain- close relationships- regardless- geographical distance)

Social media gives people easy access to many different websites, researches and papers on the

internet about numerous topic outside of class. (provide- educational resources- classroom)

Teachers and experts post easy tips, videos, and study helpers online for free.

(Educators and education experts- share- useful- study materials)

In this way, looking up stuffs that you don't understand online not only brings you a larger amount of
information, but also much more convenient than opening a thick book that takes hours to find the
answers. (This- enables- access- numerous- educational resources- without- spending hours-
searching- books - library)
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Many researches and studies can be found online much more easily and convenient than traditional
methods like reading hundred pages of books in libraries. (research papers- educational resources-

found- conveniently-without-spending hours- searching- books - library)

Furthermore, people can access to any information anytime, anywhere on digital media without
worrying about geographical distance, available time and others' comfortness in learning public
places. (digital platforms- provide- instant access - a vast amount- information- without- limited by-

geographical distance- time constraints- physical learning environment.)

Social media allows people to speak up and share their stories, opinions publicly online about some
important social issue and encourage people to take action. (provide- with- platform- express-
opinions- share- stories- raise awareness- important social issues)

Social media gives people new ways to find jobs and show their work to the world.
(provide- new opportunities- find jobs- promote- skills)

Anyone can share their talents, sell products, or find business partners online.
(People- showcase- talents- advertise- connect- potential business partners)

Moreover, it can also help students and young people discover educational programs, jobs,
competitions and other opportunities that brighten their future. (enables- access- wide range of- can-
improve- future prospects)
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The Influence of Social Media on Modern Communication

In recent years, the advent of social media has significantly
transformed the landscape of communication, influencing
not just the way individuals interact with each other but also
the dynamics of societal engagement and information
dissemination. The pervasive influence of social media
platforms such as Facebook, Twitter, Instagram, and
LinkedIn has reshaped traditional modes of communication,
creating new paradigms for both personal and professional

interactions.

One of the most profound changes brought about by social
media is the shift from face-to-face communication to digital
interaction. Social media has allowed people to connect
with others across the globe, breaking down geographical
barriers that once restricted communication. This global
connectivity has fostered a sense of immediacy and intimacy
in communication, allowing users to share their thoughts,
experiences, and opinions with a wide audience in real-time.
As a result, the frequency and speed of communication have
increased dramatically, enabling users to maintain
relationships that might have otherwise dwindled due to

distance or time constraints.

Furthermore, social media has democratized the flow of
information, giving individuals a platform to voice their
opinions and share content with a broad audience. Unlike
traditional media, where information was disseminated
through centralized channels such as newspapers,
television, and radio, social media allows for a decentralized
flow of information. This has led to the rise of citizen
journalism, where individuals report news and events
directly from their own perspectives, often providing real-
time updates that traditional media outlets may miss.
However, this democratization of information also brings
challenges, such as the spread of misinformation and the

difficulty in discerning credible sources.

1. What is one of the significant changes
brought about by social media?
A) Decreased communication speed
B) Increased face-to-face communication
C) Global connectivity
D) Limited access to information

2. How has social media impacted the
flow of information?
A) Centralized it through traditional media
B) Decentralized it, allowing citizen journalism
C) Restricted the sharing of information
D) Reduced the spread of misinformation

3. What concern is raised regarding
privacy in social media?
A) Social media doesn’t collect user data
B) User data is always secure
C) The ownership of user data
D) The inability to share personal information

True/False/Not Given
4. Social media has completely replaced
traditional forms of communication.
o True
o False
o Not Given
5. Social media allows users to maintain
relationships with people they have
never met in person.
o True
o False
o Not Given
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The impact of social media on communication is not limited
to personal interactions but extends to professional settings
as well. Social media has become an essential tool for
businesses and organizations to engage with their audience,
build brand awareness, and promote products and services.
Platforms like Linkedln have revolutionized professional
networking, allowing individuals to connect with potential
employers, collaborators, and clients in ways that were not
possible before. Moreover, companies now use social media
to communicate directly with their customers, addressing
inquiries, complaints, and feedback in real-time, which has

enhanced customer service and brand loyalty.

However, the influence of social media on communication is
not without its drawbacks. The immediacy and accessibility
of social media have led to concerns about the quality of
communication. The brevity of messages on platforms like
Twitter, where users are limited to a certain number of
characters, can lead to superficial or incomplete
communication. Additionally, the constant bombardment of
information can overwhelm users, leading to information
overload and a diminished ability to focus on meaningful
interactions.

Another significant issue is the impact of social media on
privacy. As people increasingly share personal information
online, there is a growing concern about the security and
privacy of this data. Social media platforms often collect
vast amounts of data on their users, which can be used for
targeted advertising or, in some cases, can be compromised
by malicious actors. This has raised important questions
about data ownership, privacy rights, and the ethical
responsibilities of social media companies.

Moreover, the use of social media has been linked to various
psychological effects, including anxiety, depression, and
loneliness. The constant comparison with others, exposure
to idealized portrayals of life, and the pressure to present a
curated version of oneself can contribute to negative self-

. The text states that social media

platforms like LinkedIn are not useful
for professional netwaorking.

o True

o False

o Not Given

. Social media has led to a decrease in

the number of people experiencing
mental health issues.

o True

o False

o Not Given

. The author mentions that social media

companies have a clear policy on data
ownership.

o True

o False

o Not Given

. Citizen journalism often misses real-

time updates compared to traditional
media.

o True

o False

o Not Given

10.The text states that social media’s

impact an privacy is not a concern for
most users.

o True

o False

o Not Given
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perception and mental health issues. While social media
can provide a sense of connection, it can also exacerbate
feelings of isolation, as online interactions may lack the
depth and emotional resonance of face-to-face
communication.

In addition, social media has played a role in shaping public
discourse and political communication. The ability to reach
large audiences quickly has made social media a powerful
tool for political campaigns, social movements, and public
debates. However, this has also led to the rise of echo
chambers, where users are exposed primarily to information
that reinforces their existing beliefs, potentially leading to

increased polarization and a fragmented public sphere.

In conclusion, the influence of social media on modern
communication is multifaceted, offering both opportunities
and challenges. It has revolutionized the way people
interact, share information, and engage with the world, but
it has also introduced new complexities in terms of privacy,
information quality, and mental health. As social media
continues to evolve, it will be crucial for individuals and
society to navigate these challenges thoughtfully, ensuring
that the benefits of social media are maximized while
mitigating its potential drawbacks.
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