o-uwana

sKaunfnu

lr
m nagnsiususina: -

- MISYINIIUU

(@ ronuiiivgu

T ) . = - >
Aduae: wasumnudslulligndevuazasudiou

0 nagnsuusud (Brand Strategy) Aooa:ls
ua:inowaAnyedwlsdassiiv

(@ rsnsinsua )

dnanuqunusua

HUURNAQS193871 NIsSasota=wauniusua

@ Snanuniuusud (Brand Identity) Avozls
avAUs:naundniiazlstio

Adu: Mndadwuusuddsluil adnsrHuafiudinau

STARBUCKS’

1. nquanénidhkung
(Target Audience)

2. prusAnusuduaul
(Brand Value)
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o aduzoonusud (Brand Positioning)
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