For question 1 and 2, please refer to this chart.

2014 Marketing Budget
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4, 1, What is the name of this chart? *

Mark only one oval.

{ ) Bar Chart

() Doughnut Chart
() Pizza Chart
() PieChart

5. 2. What is the title of this chart? *
Mark only one oval.

(__) 2014 Business Plan
() 2014 Marketing Budget
D 2015 Business Plan
() 2015 Marketing Budget
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For question 3 and 4, please refer to this chart.

Budget Pie Chart Showing Meeting and Event Expenses

This shde showcase company meeting and event expense, which include food and beverage, labour, staff
travel and promotion expense
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This graphichar is linked to excel, and changes automatically based on data Justieft click on it and selact*Edit Data®

6. 3.What is the title for this chart? *

Mark only one oval.

() Budget Pie Chart Showing Meeting and Event Profits
_ Budget Pie Chart Showing Meeting and Event Expenses
) Budget Bar Chart Showing Meeting and Event Expenses

-
i

) Budget Bar Chart Showing Meeting and Event Profits
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7. 4What is the biggest portion of the expenses? *
Mark only one oval.

::;' Audiovisual
() staff Travel
() Food and Beverage

() Marketing and Promotion

For question 5 and 6, please refer to this chart.

Comparison of Quarterly Revenue
Last year Vs This year
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FusionCharts. XT Trial

8. 5. Whatisonaxisx?*
Mark only one oval.

() Revenue
() Week
() Quarter

() Days

uoLIVEWORKSHEETS



9. 6. Whatis on axis y? *

Mark only one oval.

C) Revenue
) Week
() Quarter
C) Days

For question 7 and 8, please refer to this chart.

Tap Customers by Margin - 12 Month Roll
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10. 7. What is the name of this chart? *
Mark only one oval.

() Vertical Bar Chart
(:) Horizontal Pie Chart
() Vertical Pie Chart
() Horizontal Bar Chart
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11. 8. Which place is having the most customers? *
Mark only one oval.

() Lawrence Telemarketing
() Aaron Fitz Electrical
() Plaza One

(") Vancouver Resort Hotels

For question 9, please refer to this chart.

TRAVEL EXPENSES BY DEPARTMENT

IN THOUSANDS
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SOURCE: COMPANY RESEARCH

12. 9. Which departments have the highest and lowest travel expenses? *
Mark only one oval.

()T & Executives
(") sales & HR
() Sales & Finance

() Finance & Marketing
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For question 10, please refer to this chart.
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Source: https /fsocislnewsdaily com/1 7728/ pinterest-referral-traffic-up-té-tfacebook-and-twitter-closely-behind/

13. 10. According to the above multiple line graph, which social media has  *
the highest traffic trends?

Mark only one oval.

() YouTube
() Pinterest

() Twitter

Fe

() Facebook
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