The table below shows the worldwide market share of the notebook computer
market for manufacturers in the years 2006 and 2007.

Company 2006 % Market Share | 2007 % Market Share
HP 314 34

Dell 16.6 20.2

Acer 11.6 10.7

Toshiba 6.2 73

Lenove 6.6 6.2
Fujitsu-Siemens 4.8 2.3

Others 22.8 19.3

Total 100 100

1. Truée hét, ban hiy doc bai miu band 7+ dwéi diy, phén tich:

- Xét vé ciu triic 1-2-3-4, ban hoc dwge diéu gi?
- Xét vé tir vung, ban hoc dege cum tir gi?
- Xét vé tir néi va ngir phdp ban hoc dwoc diéu gi?

Band 7+:

The provided table details the international market share of the notebook computer manufactured by various
companies in two separate years: 2006 and 2007,

Owerall, it can be seen that some manufacturers including HP, Dell and Toshiba witnessed an upward
trend in their market shares, whereas the figures for the remaining companies were on the decrease. It is
also discernible that HP consistently registered the highest market share in both years.

In 2006, HP accounted for the largest proportion of the total market share, at 31.4%, and this figure then
rose marginally to 34% by the end of 2007. During the same period, Dell and Toshiba also gain more
popularity, climbing from 11.6% to 20.2% and 6.2% to 7.3%, respectively.

Meanwhile, a reverse tendency was seen in the data for the remaining brand names over one year span
(2006-2007). There was a minimal drop in the market share of Acer and Lenovo, dwindling from 11.6 to
10.7 and from 6.6% to 6.2%, respectively. The figure for Fujitsu-Siemens almost halved from 4.8% to
2.3%, while the market share for ‘others’ decreased by 3.5 % over the same period.
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2. Hoan thanh bai viét miéu ta TABLE band 8+ biing nhiing tir goi ¥ sau:

Dominated — capturing — marginally — contrasting - experienced a minor decrease —
declining — halving — rising — drop — additionally - Overall, it can be seen that - It is also
discernible that — decreased by - details

Band 8+:

The provided table the international market share of notebook computers
manufactured by various companies in two separate years: 2006 and 2007.

some manufacturers, namely HP, Dell, and Toshiba, experienced an
upward trend in their market shares, whereas the figures for the remaining companies declined.
HP consistently held the highest market share in both years.

In 2006, HP the market, the largest share at 31.4%. By the close of
2007, its market share had increased to 34%. During the same period, Dell and Toshiba also
enjoyed growth, with their market shares from 11.6% to 20.2% and 6.2% to 7.3%,
respectively,

Meanwhile, a contrasting trend was observed among the other brand names over the one-year period (2006-

2007). Acer and Lenovo in market share, from 11.6% to 10.7% and 6.6%
to 6.2%. respectively. Fujitsu-Siemens saw a more substantial , with its market share
almost from 4.8% to 2.3%. . the market share for 'other' brands

3.5% over the same period.

Céu triic band 8+ ban ¢6 thé hoe tir bai miu phia trén la:

| 1. With its + Noun + Ving from __to

Néu cic ban aim diém cao cho Writing task 1, hay thir ditng thém céu triic ndy nhé!
Vidu 1: with its market share almost halving from 4.8% 0 2.3%

Vidu 2: with their market shares rising from 11.6% to 20.2% and 6.2% to 7.3%, respectively

2. Descreased by/ increased by + khozdng chénh léch ciing 14 1 cach noi thay thé cho “from ...to”

Tuy viy két hop dan xen, khéng nén lam dung tranh truong hop bdo cdo 56 liéu mo ho!
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