A Multilingual Internet? -Reading Comprehension

As both Asian and European markets use the Internet more and more to conduct
business, there will be an increasing need for more language choices for the different markets.

English is so often used on the Internet that it might make you think everyone in the
world speaks English. If this were true, it would, of course, bring enormous benefits for both
worldwide communications and understanding, although it could also become a threat to
cultural diversity. English certainly does seem to be everywhere, from films to pop music and
TV, and from business to science and other fields.

It comes as quite a surprise then that even though around 75% of the pages on the Web
are in English, this is the mother tongue for only 5% of the world’s population. What is more,
the number of proficient speakers of the language is only slightly higher, that is 7%. This means
that only around 12% of the world’s population can communicate well in English. Also,
the numbers of people who can speak English is nowhere near as high as it is for other
languages such as Chinese or Spanish.

So, with more and more people accessing the Internet nowadays, including many
businesses wanting to conduct e-business, the position of English is beginning to change. One
reason for this is that both Europe and Asia have become growth areas for the Web. As
businesses in these regions increase their use of the Internet it has become apparent to many of
them that people would rather buy things online if they can order in their own language.

70% of people use the Internet
in a language other than English
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As aresult, companies wanting to reach world markets are now beginning to realise
they will have to translate their websites for their various customers. However, creating a
multilingual website is not an easy task. Most companies cannot afford to translate their sites
into English.

And unfortunately, there are problems with no easy solutions. Companies are unable to
use the automated translation systems which already exist in the market. The reason for this is
that, quite simply, the quality is not good enough for professional use. This has left businesses
all over the world facing a huge challenge with no information about how to do it.

They may also have to change their way of doing business to suit certain customers.
In Japan, for example, they do not tend to give their credit card details over the Web.
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There are also all sorts of legal issues to take into consideration. Such vast changes
will not happen overnight. In the first place it is impossible to say exactly how many texts

there are on the Web as the number is changing all the time.

Companies wishing to translate their sites for different markets face both technical
and linguistic difficulties. Companies doing e-business simply need time to translate their
sites into the various languages necessary to do business. Meanwhile, more and more
material in different languages is being added to the Web at an ever-increasing pace.
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While all this is happening, small local companies doing e- business only in the
language of their target market and who are also aware of the cultural aspects of that market,
certainly be at an advantage. They are more likely to have the flexibility to be able to adapt
quickly to changes. The problems of language and culture could well limit larger companies
from expanding and so offer more opportunities to smaller businesses in poorer areas of the
world.

What do yvou prefer: to learn foreign languages or to wait until the world adapts to you?

*

» TRUE or FALSE?

1. 75% of web pages on the internet are in English.

2. English is the mother tongue for only 7% of the world’s population.

3. 20% of the world’s population speak English well.

4. Chinese languages are more widely spoken than English.

5. Most people prefer to use English when shopping online.

6. Both Europe and Asia have become growth areas for the Web.

7. In Japan, customers do not tend to give their credit card details over the Web.

8. Most companies cannot afford to translate their sites into English.
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» Try to explain the following words (give synonyms in English):
Benefits-
Fields-
Proficient-
Accessing-
Local currency-
Adapt-
Guaranteed-
Pace-
Local companies-

Expanding-

» Match the words.

A B

Mother Market
Cultural Tongue
Fast Diversity
Access Business
Target The internet
Conduct Pace

» Now, scan the text and note down the reasons why websites will need to
become multilingual in the near future. Then, think of other reasons you

for developing multilingual websites.
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