The table below shows expenditures of four car companies on advertising in the

m UK in 2002.

Types of advertising (millions of collars)

Press Cinama Outdoor Radio
Renault 45 6 7 15
Rover 38 0 2 A
Vauxhall 8 5 7 15
Cetirizine 12 o 3 15

1. Day la dang biéu db gi?
a. Co xu huong
b. Khéng c6 xu huéng
2. Co bao nhiéu dang quéng céao?

a 4
b. 5
c. 12
3. C6 bao nhiéu cong ty?
a. 4
b. 5
c. 12
4. Céng ty Renault chi nhiéu tién nhat vao quang cao & dau?
a. Press
b. Cinema
c. Outdoor
d. Radio
e TV
5. Céng ty Rover chi nhiéu tién nhét vae quang cao & dau?
f. Press
g. Cinema
h. Qutdoor
i. Radio
i TV
6. Cong ty Vaux Haul chi nhiéu tién vao quang cao & dau?
k. Press
l. Cinema
m. Outdoor
n. Radio
o. TV
7. Cong ty Certirizine chi nhiéu tién vao quang cao & dau?
p. Press
g. Cinema
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r. Outdoor
s. Radio
t. TV
8. Tém lai, quéng cao & dau dwoc dau tw nhiéu tién nhat & CA 4 cong ty chon?
u. Press
v. Cinema
w. Outdoor
x. Radio
y. TV
9. Cong ty ndo 1a cdng ty nhin chung chi nhidu tién nhét vao viéc quéng ba?
a. Renault
b. Rover
c. Vax Haul
d. Certirizine

10. Coéng thirc overview dang bai KHONG CO xu huéng 1a?
a. Dac diém chung clia cac chi thé + diém dac biét nhat
b. Trends + diém dac biét nhat

11. Tlr cac cau trén, viét lai INTRO + OVERVIEW cia bai

12. Viét 2 body bai theo goi y sau:

Viét vé 2 cong ty chi nhiéu tién quang cao nhét trong sé 4 cong ty dugc ghi lai:

~(Tir ndi): Interms of .............. and.............

“(A)spent.......cccceeennn.e. on, whichwas..........cc...... millions higher than the expenditure
(o] 3 U Followed by .......c.opevvvveeeee, @nda e, s Withe o,
anduaaen million respectively.

- At the second rank/position/...., (B) allocated most of their budget to......... and........, far
more exceeded thatof............, ..., and...cnas with the figures being
at....coopeeiveeee,@nd. million simultaneously

Viét vé 2 cdng ty chi it tién hon

-Ti ndi: Regarding.................. 7, S,

-(C)showed that ................... was their favourite channel, with.................. million

dollars spent on, which was about 6.5 times advertisingon...................... while .......... ;
cand.........o..... were less favored, with the expenditures on all of three were

under 10 million dollars.
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W oo million dollars. Radio was their second choice, with...................
million dollars, which was 3 million more than the figure for press. Outdoor advertising was
invested ................. P ..million dollars and advertising on cinema was not approved
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