UNIT 5 - SOCIAL NETWORKS

Reading 1

THE ORIGIN OF SOCIAL NETWORKS -
AN INFOGRAPHIC

A. Read the infographics below and select the best answer to the

questions.

1. Which seemed to be the greatest social network before the end of the
decade of 2000s?

Which one is older, Facebook or YouTube?

Which fundamental Facebook item was introduced before the end of
2000s?

Which Facebook feature didn’t last more than a year?

Which big negotiation took place in 20127

Which big social network began to collapse early in the 2010s?

Which social network had more users between 2012 and 2013?
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Read the following statements. In your opinion, which of these
characteristics are important for a social network to be successful?

It should connect users around the world.

It should have chatrooms.

It should limit interaction between people.

It should help people build relationships.

It should allow people to express themselves.

It should have an original purpose and function.
It should focus on an attractive design.
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FEBRUARY 2004

faCEbuok Facebook launched

MARCH 2005 Flickr acquired by Yahoo!

AUGUST 2003 MySpace founded

FEBRUARY 2004

2003 | myspace

Flickr launched
-

— flickr

2004
twiktkter® FEBRUARY 2005
_ vourube tounced Y OUULTLIE
MARCH 2006 Twitier launched
— JULY 2005 MySpace acquired
SEPTEMBER 2006 Chili's Grill & by News Corp. for $580 million
Bar becomes corporate sponsor 2005
of MySpace, partnering with the JUNE 2006 MySpace
site for a Chili's-branded MySpace - surpasses Google as most
Secret Show visited website in the U.S.
=
— FEBRUARY 2007
m 2006 Tumblr launched
-l
tumblr.
SEPTEMBER 2008 e
McDonald's signs on as ong
of the first four integrated -
sponsors of MySpace Music
. , SEPTEMBER 2008 Wondy's
launches Meatatarian campaign
e AR on MySpace and YouTube in an
effort tn_anta_r “wiral marketing™
foursquare ¥ B et e
2008
JULY 2010 Chili's Grill & Bar :fhnomnmxﬂi:lzu?m
beginz offering Foursguare-using ihe like buft
guests free chips and salsa for = on Facsbook
checking in
e B
.
(@ Justogrom 2008 Pinterest
OCTOBER 2010 e EE—— MARCH 2010
nstagram launched —— Pinterest tounded
NOVEMEBER 2010 Facebook AUGUST 2010 Launch of
announced Deals, an update to Facebook Places
Places that incorporated
discounts and coupons — 2010 OCTOBER 2010 Burger King's
Chipotle Mexican Grill, McDon- King of the Road promaotion be-
ald's and Starbucks are soma gins, with the mascot chronicling
of the first to sign up a journey across the U.S. on Tum-
——— i — bir, Twitter, Foursquare and Flickr
JUMNE 20711 MySpace soid :
to Specific Media and Justin JUNE 2011 Google+ launched
Timberlake for 535 million =011 GO S[e s
JANUARY 2012 Qdoba Mexican Grill AUGUST 2011
launches its first Instagram contest, Show - a— Facebook Places discontinued
Us What You Love, recording 400,000
e el ] e __ FEBRUARY 2012 MySpace registered
APRIL 2012 Facebook announces S usars down to 25 million

acquisition of Instagram for $1 billion

JULY 2012 Taco Bell hires =~
afficial “pintern” to find inter-
esting photos from units of I -

the chain and pin them to

AT
EEEL_ A Taco Bell's Pimerest page

DECEMBER 2012 Facebook has mora
than a billlon monthly active users

JANUARY 2013 Twitter launchas Vine

MARCH 2013 Pinterest reaches
28 million users

MAY 2012 Google+ Local rolls out, inte-
grating Google functions like search and

maps with social
media and Zagat
ratings and reviews T4 LCT N}

e
2013 I DECEMBER 2012 Twitter reports
- - | 200 million active users
JANUARY 2013 Foursquare has

over 30 million users worldwide

MARCH 2013 Instagram reaches
100 million monthly users
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